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1 HOACHUTEJIbBHAS 3AIINCKA

1.1 OdbsacTh NpUMeHeHHs NPOrPAMMBI

Pabouass mporpamma ydyebnoro mpemmera CI.02  «VMHOCTpaHHBIM  S3BIK B
npodecCHOHATIBHON cdepe» SBISIETCS YacThlo 00pa30BaTENbHONW MPOrpaMMbl TOATOTOBKU
CIICIIMAJIUCTOB CPEJAHEro 3BeHa, pa3paboranHoi B coorBerctBHM ¢ DPI'OC CIIO mo
cnenuansHocT 42.02.01 Pexiiama

1.2 MecTo npeameTra B CTPYKTYpe NPOrpaMMbl OATOTOBKH CIIEHUAINCTOB CPeIHero
3B€Ha/MPOrpaMMbl NOATOTOBKH KBATU(PUIIMPOBAHHBIX PA00UYMX, CITYKAIMX

VYueonsiii npeamer CI.02 «MHOCTpaHHBIN S3bIK B MpodecCHOHAIBHOM cepe» BXOIUT B
paznen «O0meoopa3oBaTenbHbIC TPEIMEThI 00IIE00Pa30BATEILHOTO YICOHOTO IIHKIIAY.

1.2 I_[e.m, U NINTIAHUPYEMBIE PE3YJIbTATHI OCBOCHUSA TUCHUIIJINHBI

[Io utoram OCBOEHHS IUCHUIUIMHBI, OOydYaromuecs IOJDKHBI IPOAEMOHCTPUPOBATH
pe3ynbTaThl 00y4ueHus, cooTHecEHHbIE ¢ pe3ynabTaTamu ocBoeHus: OOII CIIO, npuBeneHHBIC B
TadJuLe.

Kon YmMmenus 3HaHus

KOMIETEHIIUH

OK -01, 04, 09 | BeiOupaTh criocoOBI perieHus 3HaTh: Jekcudeckui (1200 - 1400
3a51a4 MpodecCHOHATBHON JIEKCUYECKUX €JIMHUIL) U
JEeSTeIbHOCTH IPUMEHUTEIBHO K rpaMMaTHYe€CKUIl MUHUMYM,
Pa3IMYHBIM KOHTEKCTaM; HEOOXOTUMBIN JTS YTCHHUS
D¢ddexTuBHO B3aUMOICHCTBOBATh | U MEpeBOa (CO CIOBapeM)
1 paboTaTh B KOJUICKTHBE U WHOCTPAHHBIX TEKCTOB
KOMaH/Ie; npodeccuoHanbHOM HalIPaBIEHHOCTH;
[Tonmp30Batbes mpodeccnoHaIbHON
JOKyMEHTAaIMel Ha
roCy/IapCTBEHHOM U MHOCTPAHHBIX
SI3BIKAX.




O0bem yuyeOHOM AMCUMIIMHBI M BUABI Y4eOHOI padoThI

Buj yueOHoi1 padoThI

O0BbeM yacoB

MPAKTUYCCKUEC 3aHATUA

MakcumasnbHas yyeOHass Harpys3ka (Bcero) 144

Oo0s3aTesibHAsI AYIUTOPHAA y4eOHAasi HATPY3Ka (Bcero)

NPAKTUYECKHUE 3aHATHS 89
55

CamocrosiTenpHas paboTa 00yJamuxcs

JuddepeHnmpoBannbIii 3a4eT




2.2 TemaTn4yecKMid IJIAH U COAEPKAHME YUEOHOW TUCUMIIIMHBI

HaunmenoBanue
pa3esioB U TeM

Conep:kanue y4eOHOro MaTepuasa u
(opMBbI OpraHu3annu JesiTeJILHOCTH
00y4Jarouuxcs

O0BeM

qyacax

Konapl
KOMIIETEHIH i,
¢dopmupoBanuio
KOTOPBIX
crocoo0cTByeT
3JIeMEeHT
MPOrpamMMbl

1

4

Paznmea 1. Introduction course

Conep:xaHue y4eOHOro MaTepuaJia

Tema 1.1.
Pronouns.
Numerals.

Ilpakmuueckoe 3anamue Ne 1.
Types of pronouns: personal,
possesive,demostrative.

Ipaxmuueckoe 3ansmue Ne 2. Numerals:
ordinal & cardinal

Ipakmuuecxoe 3ausmue Ne 3.

Eglish Alphabet

Ilpakmuueckoe 3auamue Ne 4.
Prepositions

Ipakmuueckoe 3ansamue Ne 5.
to be

10

OK -01, 04, 09

Coaep:xaHue y4eOHOro MaTepuaJia

Tema 1.2.
To be.

Ipakmuueckoe 3ausamue Ne 6.
there is \there are

There is there are.
Time.

Ipakmuueckoe 3ausamue Ne 7.
to be positive

Ipakmuyeckoe 3ansamue Ne 8.
Time

Ipakmuyeckoe 3ansamue Ne 9.
Revision: Test

13

OK -01, 04, 09

Paznen 2. Types of

Advertising

Conep:xanue yueOHOro MaTepuasia

Tema 2.1.
Unit 1

Ipaxmuueckoe 3anamue Ne 10.
Vocabulary: r\tr r\tr., Grammar: to be.

Importance of
Advertising.

Ilpakmuueckoe 3anamue Ne 11.
Writing: How to Make Advertising
Effective. Grammar: Present Simple.

Ipakmuueckoe 3anamue Ne 12.
Reading: Importance of Advertising.
Grammar: plural nouns.

Ipaxmuueckoe 3ansmue No 13.
Speaking: dialogue.

CamocrosiTesbHast padora
00yYaouuxcs.

Group project: Importance of Advertising
in Vladivostok.

OK -01, 04, 09

Conep:xanue yueOHOro MaTepuaJia

Tema 2.2
Unit 2
Types of

Ilpakmuueckoe 3auamue Ne 14.
Vocabulary: r\tr., Grammar: Present
Simple positive.

OK - 01, 04, 09




Advertising. Reading: Print and Marketing Advertising
Introduction. Grammar: Present Simple negative.
Print and Speaking: dialogue.
Marketing Ipaxkmuueckoe 3anamue Ne 15. 3
Advertising. Writing: Preference of Print
Advertising.Grammar: Present Simple
questions.
Paszgea 3 52
Public Service and Media Advertising
Copep:kaHue y4eOHOIr0 MaTepuaa
Tema 3.1 Ipaxmuueckoe 3anamue No 16.
Unit 3 Vocabulary: r\tr.. Grammar: Modal verbs.
Public Service Can\ Could. Reading: Public Service and
and Media Media Advertising.
Advertising Ipaxmuueckoe 3anamue No 17.
Reading: Public Service and Media OK -01, 04, 09
Advertising. Grammar: Passive voice
Present Simple. 10
Ipaxmuuecroe 3anamue No 18.
Speaking: dialogue.
Ipaxmuueckoe 3ausamue Ne 19.
Writing: Preferable Type of Advertising.
Ipaxmuueckoe 3anamue Ne 20.
Speak out: Preferable Type of Advertising
in Vladivostok.
CamocrosiTesibHas paboTa
o0y4aroumuxcs. 5
Discussion in a small groups: Online
Advertising nowadays.
Conep:xaHue yueOHOro MaTepuaJia
Tema 3.2. Ipakmuueckoe 3anamue Ne 21.
Unit 4 Vocabulary: r\tr.. Grammar: Passive voice OK -01, 04, 09
Broadcast Present Perfect Tense.
Advertising and | IIpakmuueckoe sansmue Ne 22. Reading:
Radio Broadcast Advertising and Radio
Commercials Commercials 10
Ipaxmuueckoe 3anamue Ne 23. Speaking:
dialogue. Grammar: Present Perfect Tense.
Ipaxkmuueckoe 3anamue Ne 24. Writing:
Radio Commercials.
Ipaxmuueckoe 3ansmue Ne 25
Watch out a movie Radio Commercials.
Pazgen 4

Television and Online Advertising

ConeprxaHue y4eGHOro MaTepuaJia




Tema 4.1.
Unit5
Television and

Ilpakmuueckoe 3auamue Ne 26.
Vocabulary: r\tr.. Grammar: Passive voice
Past Simple Tense.

Online
Advertising

Ipaxmuuecroe 3anamue No 27.
Reading: Television and Online
Advertising.

Ipaxmuueckoe 3anamue No 28.
Speaking: dialogue. Grammar: Could\Will
in polite requests.

Ilpaxmuueckoe 3anamue Ne 29
Writing: TV and Online Advertising.

Ilpaxmuueckoe 3anamue Ne 30
Speak up TV and On line Advertising.

10

OK -01, 04, 09

Copep:xanue yueOHOro MaTepuaJia

Tema 4.2.
Unit 6
Outdoor

Ipaxmuueckoe 3anamue Ne 31
Vocabulary: r\tr.. Grammar: Passive voice.
Present Continious Tense.

Advertising

Ipaxmuueckoe 3anamue Ne 32
Reading: Outdoor Advertising.

Ipaxmuueckoe 3ansamue Ne 33
Speaking: dialogue.

Ipaxmuueckoe 3anamue Ne 34
Writing: Providing Additional Information
on Outdoor Advertising.

12

CamocrosiTesibHas padoTa
o0yuawuuxcsi

Report: Discuss the problems of outdoor
advertising according to plan: a) definition
b) forms c) the ways of making it

successful.

OK -01, 04, 09

Pa3zngen 5
Product Placemen

t Advertising. Covert Advertising

32

Conep:xanue yueOHOIro MaTepuaJia

Tema 5.1.
Unit 7
Product
Placement

Ipaxmuueckoe 3ansmue Ne 35
Vocabulary: r\tr.. Grammar: Passive voice
Future Simple Tense.

Speaking: dialogue.

Advertising.
Covert
Advertising

Ipaxmuueckoe 3ansamue Ne 36
Reading: Product Placement and Covert
Advertising.

Ipaxmuueckoe 3ansmue Ne 37
Writing: Reports on Product Placement
and Covert Advertising.

Ipaxmuuecroe 3anamue Ne 38
Writing: Product Placement and Covert
Advertising.

OK -01, 04, 09

Tema 5.2.
Unit 8
Public Service

Ipaxmuueckoe 3ansmue Ne 39
Vocabulary: r\tr.. Grammar: Infinitive of
Purpose.

Advertising

Ilpaxmuueckoe 3ansamue Ne 40

OK - 01, 04, 09




Speaking:dialogue.

Ilpakmuueckoe 3anamue Ne 41
Reading: What is Public Service
Advertising.

Ipaxmuueckoe 3ansamue No 42
Writing: Write about how you will create
the announcement.

Ipakmuueckoe 3anamue Ne 43
Speaking: tell about the requirements for
writing announcements.

Pa3znen 6
Strategies of Adve

rtising

Conep:xanue yueOHOro MaTepuaJia

Tema 6.1. Ilpakmuueckoe 3anamue Ne 44
Unit 10 Vocabulary: r\tr.. Reading: Definition and
Definition and Concept of Advertising Strategies
Concept of Ipaxmuueckoe 3anamue Ne 45
Advertising Speaking: dialogue. Writing: Write your
Strategies view on the concept of advertising
strategies and present it in the classroom.
Unit 11 Ipaxmuueckoe 3ansmue Ne 46 OK - 01, 04, 09
How to Develop | Vocabulary: r\tr.. Grammar Present Simple
Advertising Tense.
Strategies Ipaxmuueckoe 3ansimue Ne 47
Speaking: dialogue. Reading: Phased
Development of Advertising Strategies.
Ipaxmuueckoe 3anamue Ne 48
Speaking: dialogue. Writing: Write a
summary of the stages in developing
advertising strategies.
Tema 6.2. Ilpakmuyeckoe 3ansamue Ne 49
Unit 12 Vocabulary: r\tr.. Learn the vocabulary of
More on the business English. Analyse the origin of
Stages of words.
Developing Ipaxmuueckoe 3ansmue Ne 50 OK -01, 04, 09
Advertising Reading:Further Stages of Developing
Strategies Advertising Strategies.
Ilpakmuueckoe 3anamue Ne 51
Speaking: dialogue.
Ipakmuyeckoe 3ansamue Ne 52
Writing: Other Stages of Developing
Advertising Strategies.
Ipaxmuueckoe 3ansmue Ne 53
Writing: write and present your dialogue
in the classroom as a role — playing game.
Pa3znen 7
Strategies of Persuasion in Advertising. Glittering
Generalities
Coaep:xxaHue y4eOHOro MaTepuaJia
Tema 7.1. Ilpaxmuueckoe 3ansamue Ne 54




Unit 13
Strategies of
Persuasion in
Advertising.
Glittering
Generalities

Vocabulary: r\tr.. Grammar: Adjectives:
degrees of comparision.

IIpaxmuueckoe 3ansamue Ne 55
Speaking: dialogue.

Ipaxmuueckoe 3ansamue No 56
Writing: Essay on Glittering generalities.

IIpaxmuueckoe 3anamue Ne 57
Discussion:Strategies of Persuasion in
Advertising in Russian Federation.

Ipakmuueckoe 3ansamue Ne 58
Speaking: What other slogans for
commercials with Glittering generalities
do you know?

OK - 01, 04, 09

Coaep:xaHue y4eOHOIro MaTepuaJia

Tema 7.2
Unit 14
Transfer.
Testimonials

Ipaxmuueckoe 3ansamue Ne 59
Vocabulary: r\tr.. Grammar: some any

Ipaxmuueckoe 3ansmue Ne 60
Reading: Transfer Strategies and
Testimonials in Advertising.

Ilpaxmuueckoe 3anamue Ne 61
Speaking: dialogue. Grammar: I’d like.

Ipaxmuueckoe 3anamue Ne 62
Reporting: Which strategy would you
prefer? Discuss this problem in pairs or
small groups.

Ilpaxmuueckoe 3anamue Ne 63
Writing: Write an essay on transfer
strategies and testimonials in advertising.

OK -01, 04, 09

Pasznen 8
Appeal

23

Conep:xaHue yueOHOro MaTepuaJia

Tema 8.1
Unit 15
Appeal

Ipaxmuueckoe 3ansmue Ne 64
Vocabulary: r\tr.. Reading: Appeals

Ipaxmuueckoe 3ansamue Ne 65
Speaking: dialogue. Grammar: other,
another.

Ilpakmuyeckoe 3ansamue Ne 66
Writing: Essay on Types of Appeals .

CamocrosiTesibHas padora
o0yuyaruuxcsi

Choice between Transfer Strategies and
Testimonials. Discuss this problem in pairs
or small groups.

OK -01, 04, 09

Copep:kaHue y4eOHOIr0o MaTepuaJa

10



Tema 8.2
Revision

CamocrosiTesbHast padora
00y4Jarouuxcs

Project Work.

Work in small groups. Choose any type of
adverting and make a

project about it according the following
plan:

1. Title page

2. Content 3. Abstract, 4. Description of
project and its results:

a) introduction;

b) view of literature;

) main part: vocabulary, listening,
reading, talk (monologue and

dialogue), writing.

OK -01, 04, 09

Paznen 9

Marketing and Advitising

Conep:xanue yueOHOro MaTepuaJia

Tema 9.1

Unit 16
Advertising in the
Modern World

Ipaxmuueckoe 3anamue No 67
Vocabulary: r\tr.. Reading: Advertising in
the Modern World.

Ilpaxmuueckoe 3anamue Ne 68

Speaking: Advitising All Over the World.

Ipaxmuueckoe 3anamue Ne 69
Writing: Essay History of Advertising.

Ipaxmuueckoe 3anamue Ne 70
Reporting: Advertisiment as a Service.

Ilpakmuueckoe 3anamue Ne 71
Reporting: Social benefits.

OK -01, 04, 09

IIpomexyTounas arrecranms 1upPpepeHInpOBaHHBIN 3aueT

Bcero:

144

11



3. YCJOBUSA PEATIM3ALUA TPOT'PAMMBI TUCHUTIJIMHBI

3.1. TpeGoBaHMsI K MUHUMAJILHOMY MaTepPHAJIbHO-TEXHHYECKOMY 00ecnedeHUI0
Peanuzanusi y4eOHON IUCHMIUIMHBI TpeOyeT Hamuuusi ydeOHoro kabuHera «MHOCTpaHHOTO
SI3BIKA.

O06opynoBaHue yueOHOTo KaOuHeTa:

- IOCAZI0YHbIE MECTA MO KOJMYECTBY O0YJarOIIUXCS;

- pabouee MeCTO TMpenoIaBarTes;

- KOMIUICKT y4eOHO-HATJISITHBIX TOco0mit «CTpaHOBEICHUEY,

- TpaMMaTHYeCcKue TaOJIHIIbI,

- TUIAKTUYECKHE MaTEPHAIIBI;

- TOCOOUST ISl MYJIBTUMETUHHOTO 00OPYAOBaHUS.

- METOAMYECKUE PEKOMEHAALNH 110 CO3JJaHUIO MTPE3CHTAIHHA

-METOJUYECKUE PEKOMEHJAIIMH TI0 TPAMMATHUKE aHTJIMACKOTO SI3bIKa

TexHuueckue cpeicTBa 00y4eHus:

Mynbrumennitabiid kKoMimiekT (mpoektop CASIO XJ-V2, skpan LUMIEN Eco Picture) — 1 mir.,
nepcoHanbHbIi kKomnbioTep Lenovo ThinkCentre — 21 mrr., nHaymauku Sanako SLHO7 — 21 mit.,
kosonku Microlab 2.0 SOLO4C — 1 wt., cton — 21 wrT., ctyn — 21 mwr.

JIuueH3nOHHOE MPOrpaMMHOE 0OecrieueHHe:

OC Windows 10, Microsoft Office 10, Nibelung 3.8, Toefl, ciioBapu — Multitran, ABBYY Lingvo

3.2. UudopmanuonHoe odecriedeHrne 00y4eHust
Ilepeuenb pexoMeHaAyeMbIX YyueOHBbIX H31aHuii, UHTepHeT-pecypcoB, 10NOJHUTEJIbHOM
JUTEepaTypbl

OcCHOBHBIE HCTOYHUKH

1. bensiera, JI. A. UHTepakTuBHBIE cpeACcTBAa OOYUYECHHSI HHOCTPAHHOMY s3bIKY. IHTepakTHUBHAs
JIOCKa : yaeOHOe mocobue i cpeaHero npodeccuoHanbHoro oopasosanus / JI. A. benseBa. —
Mocksa : UzgatensctBo HOpaiit, 2023. — 157 c. — (IIpodeccuonanpHoe oOpazoBaHme). —
ISBN 978-5-534-11037-1. — Tekcr : snekrponHbli // OOpa3zoBarenbHas miaardopma FOpaiit
[caiiT]. — URL.: https://urait.ru/bcode/518136

2. 'ypees, B. A. Anrnmiickuii si3pik. [' paMmmatuka (B2): ydeOHUK U TPAKTUKYM IS CPETHETO
npodeccuonansHoro oopazosanus / B. A. I'ypeeB. — Mocksa : U3narensctso FOpaiit, 2023. —
294 c¢. — (IIpodeccuonansuoe obpazopanue). — ISBN 978-5-534-10481-3. — Texcr :
anekTpoHHbIN // OOpa3oBarenbHas maaTdopma tOpaitt [caift]. —

URL.: https://urait.ru/bcode/516727

3. Komapos, A. C. Meronuka 00y4eHNs1 aHTIIMACKOMY SI3BIKY. VITpBI 1 TIbECHI : yaeOHOe
nocobwue st cpeanero npodeccronansuoro oopazosanus / A. C. KomapoB. — 3-e uzj.,
nepepad. u gon. — Mocksa: U3narensctBo FOpaiit, 2023. — 156 ¢. — (IIpodeccronansroe
obpazoBanue). — ISBN 978-5-534-06765-1. — TekcT: anekTpoHHbIH // Obpa3oBarenbHas
wiatdopma Opaiit [caiir]. — URL: https://urait.ru/bcode/516180

4. Kypsiea, P. 1. Anrnwmiickuii s3eik. JIekcruka v rpamMmaTHKa : y4eOHHK 711 CPEIHETO
npodeccuonansHoro oopazosanus / P. 1. Kypsiea. — 8-¢ u3 ., ucnp. u morn. — MockBa :
WznatenbctBo FOpaiit, 2023. — 497 ¢. — (IIpodeccuonansuoe oobpazopanue). — ISBN 978-5-
534-16553-1. — Tekcr : anekTponHbI // O0pa3oBatenbHas miaTdopma FOpaiir [caiiT]. —

URL.: https://urait.ru/bcode/531289
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6. HeB3opoga, I'. JI. Anrnuiickuii s3b1k. [ pammarrka : yaeOHOE TOCOOHUE I CPEAHETO
npodeccuonansHoro oopazosanus / I'. 1. He3oposa, I'. . Hukutymikuna. — 2-¢ u3f., UCHp. u
non. — Mocksa : U3marensctBo FOpaiit, 2023. — 213 ¢. — (IIpodeccuonanbroe
obpazoBanue). — ISBN 978-5-534-09886-0. — Tekcr : anekrponnsiit // OOpa3oBaTenbHas

wiardopma FOpaiit [caiit]. — URL: https://urait.ru/bcode/513406

7. Tokapesa, H. JI. AHMIMACKUH SI3BIK JIs U3y4arOIIUX UCTOPHIO U KyIbTypy Poccun (A2-B2).
Russia as it is : yauebHOe Hocobue Tt cpeaHero mpoheCcCHOHAIBLHOr0 00pa3oBaHus /

H. JI. TokapeBa. — 2-¢ u31., ucnp. u gon. — Mocksa : U3natensctBo FOpaiir, 2023. —

297 c. — (IIpodeccuonanpHoe oopazoanue). — ISBN 978-5-534-09563-0. — Tekcr :

anekTpoHHbIH // Obpa3oBatenbHas miardopma FOpaiit [caidt]. —
URL: https://urait.ru/bcode/516981

JlonmoJIHUTEIbHAS JIUTEpPaTypa

1. Apxunosuy, T. [1. Anrnuiickuii sa3bik 11st rymanutapueB (B1). B 2 u. Yacts 1 : yueOHUK 1
MPAKTUKYM TSI cpeiHero npodeccruoHanbHoro oopazosanws / T. I1. Apxurmosud,

B. A. KoporkoBa. — Mocksa : M3garensctBo FOpaiit, 2023. — 383 c. — (IIpodeccuonanpHoe
obpazoBanue). — ISBN 978-5-534-16366-7. — Texkcr : anekrponnsii // O6pa3oBaTenbHas

wiatgopma tOpaiit [caiit]. — URL: https://urait.ru/bcode/530886

2. Apxuniouy, T. I1. Anrnwmiickuii si3eik 15 rymanutapues (B1). B 2 4. Yacte 2 : yueOHUK 1
MPAKTUKYM JUIs cpeiHero npodeccuoHanbHoro oopasosanus / T. I1. Apxunosuy,

B. A. KopoTtkoBa. — Mocksa : M3natensctBo FOpaiit, 2023. — 452 ¢. — (IIpodheccronanbHoe
oOpazoBanue). — ISBN 978-5-534-11031-9. — Tekcr : anekrponnsiit // OOpa3oBaTenbHas

iatdopma Opaiit [caiir]. — URL: https://urait.ru/bcode/516604

4 KOHTPOJIb U OLIEHKA PE3YJIbTATOB OCBOEHUS YUEBHOM

JUCHUTINHBI

PesyabTaThl 00yyeHus

Kpurepun onenkn

MeToanl OEHKH

Ymvenusn:

TOBOPEHHUE:

— BECTHU JUAJIOT (IUanor—
paccmpoc, Tuanor—
0OMEHMHEHUSMU/CYKICHHUSIMH,
TUAIOT—TIO0YXKICHHE K
JICVCTBUIO, STUKETHBIA TUATIOT B
WX KOMOWHAITNH) B CUTYaIlUsIX
opUIINaTHEHOTO U
HEOPHUIHATEHOTO OOIIEHNUS B
OBITOBOM, COLIMOKYJIBTYPHOI U
y4eOHO-TPYAO0BOH cepax,
HCIIOJIB3YS apTyMEHTAITHIO,
SMOLMOHAIBHO-OLIEHOYHEIE
CpEeNCTBa;

Brnanenue rpamMaTuiecKum u
JIEKCUYECKUM MUHUMYMOM.

B3anmopeiicteue
cobeceTHUKOM (YMEHHE
JIOTHYHO ¥ CBSI3HO BECTH
Oeceny, coOMIOAThH
O4YepeqHOCTh P 0OMEHE
peruKamu, aBaThb
apryMEHTHPOBaHHBIC U
pa3BepHYThIE OTBETHI HA
BOIPOCHI coOeceHIKaA,
yMEHHUE HayaTh U
TO/IIEPKUBATh Oeceny, a
TaKKe BOCCTAHOBUTH €€ B
cirydae c0os: Tiepectpoc,
YTOYHEHHUE).

HpaKTI/I‘—ICCKI/Ie 3AHATHUA.
Oecena\nuckyccus.
CocTaBiieHne I1UalioroB
B Mapax.
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https://urait.ru/bcode/513406
https://urait.ru/bcode/516981
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— paccka3bIBaTh, pacCyKJIaTh B
CBSI3U C U3YYEHHOM TEMAaTUKOM,
poOIeMaTUKON
MIPOYUTAHHBIX/TIPOCTYIIAHHBIX
TCKCTOB, OIIMChIBATh CO6BITI/ISI,
u3naratb (haKThl, 1€7aTh
COOOILIEHHMS;

CoOimmronenne o0beMa
BBICKa3bIBaHHUA, COOTBETCTBUC
TeMe, OTPAKEHHUE BCEX
ACIICKTOB, yKa3aHHbIX B
3a7aHUH. .

MPaKTHYECKHUE 3aHATHUS,
JIOKJIaJbI 110
ONpEACICHHON TEME,
WHTEpPaKTUBHAs
MPE3CHTAINSI, TECTHI.

AYAUPOBAHUC:
— IIOHUMAaTh OTHOCHUTCIBHO ITOJIHO

(oOmuii cMBICIT) BEICKa3bIBAHUS HA
M3y4a€MOM MHOCTPAHHOM SI3BIKE B
Pa3NUYHBIX CUTYalUIX OOLICHHS;

IlonHOE MM YaCTHYHOE
TMOHUMAaHHE MPOCITYIIIAaHHBIX
JTMAJIOTOB U COJIEpKaHUE
(buIBEMOB.

MPAKTUYECKHUE 3aHATHS,
TMCYKYCCHS TI0
MIPOCMOTPY Y4E€OHBIX
(buIEMOB.

YTCHUE
— YNUTaTh AyTEHTHUYHbIE TEKCThI
Pa3HBIX CTUJIEH
(myOnummcTHYecKue,
XYJOKECTBEHHBIE, HAYYHO-
MOMYJISIPHBIE U TEXHUUYECKUE),
HCIIOJIb3YSl OCHOBHBIE BUJIBI
YTeHUsI (03HAKOMUTEIILHOE,
U3Y4arollee,
IPOCMOTPOBOE/TIONCKOBOE) B
3aBUCHUMOCTH OT
KOMMYHHMKATHUBHOMW 33]1a4H;

[TonnMaHue MpoYUTaHHON
uHbOpMalX U U3BJICUECHUE
IJIABHOM MBICIIU U3 TEKCTA.

NPaKTUIECKUE 3aHATHSA,
IPOCMOTPOBOE U
IIOMCKOBOE YTEHUE
ra3eTHBIX, )KYPHAIbHBIX
cTarei (co cioBapém,
0e3 cioBaps)

IMMCHbMEHHAS PEYb

— ONMCHIBATH SIBIICHUS, COOBITHS,
u3narath (hakThl B MHUChbME
JINYHOTO U JIEJIOBOTO XapaKTepa;

YMeHue co3iaBaTh
pa3BepHYTHIE MPEIOKECHUE C
HCTOJIb30BaHUEM
rpaMMaTHYEeCKIX
KOHCTPYKIIUH U JIEKCUKH, C
AIIEMEHTAMH PACCYKICHHUSI.

npakmudecxKue
3aHAmMuUA.
NUCbMEHHbLE
YAPAdSICHEeHU, mecnibl,
COYUHEHUAL.

3Hanua:

— 3HAYEHUS HOBBLIX JEKCUYECKHUX
€JIMHHII, CBA3aHHBIX C TEMaTHKOMN
JIAHHOT'O 3TaIla U C
COOTBETCTBYIOIIMMH CUTYalUSIMHU
OOILIEHHS;

— TEKCTBI, TOCTPOEHHBIE Ha
SA3BIKOBOM MaTCpHaJIC
MOBCETHEBHOTO U
po¢eCCHOHAIBHOTO OOIICHMS, B
TOM YHUCIIC HHCTPYKIIUU U
HOPMATUBHBIC TOKYMCHTEI I10
npodeccusM U CIenHaaTbHOCTIM
CIio

Oyenxa “5” — (91%- 100%) —
Bricka3piBaHus
COOTBETCTBYIOT TEME,
HCTIONB3YETCS JICKCHKA 110
ONPEACIIEHHON TEME,
WCTIONB3YIOTCS BCE
rpaMMaTH4YE€CKU KOHCTPYKIUH,
HET TPyOBIX (POHETHUECKUX
OIINOOK.

Oyenxa “4” — (91% -81 %) —
CTaBUTCA, KOT/la €CTh
HEMOJIHBIA OBEM
BBICKA3bIBAHU,
BBICKAQ3bIBAHUS
COOTBETCTBYIOT TEME, HE
OTpa)K€HbI HEOKTOPBIE TEMBI
yKa3aHHBIE B 3aJaHUU.
Jlexcuueckue ommoKu
HE3HAYMTEIIbHBIE,
JIOTTyCKaroTcs (hOHETHYECKHE

IMPAKTUYCCKHUEC 3aHATHUA,
MOHOJIOTUYCCKas pCyb,
Auajiornvueckas pedb

MNPaKTUYCCKHUEC 3aHATHUA,
IIUCBMO
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omnOku. KommyHukanus
HEMHOT0 3aTpy/IHEHA.

Oyenxa “3” —(81% -71 %)
HE3HAYUTENbHBIN 00beM
BBICKa3bIBaHUsI, KOTOPOE HE B
MIOJIHOM Mepe COOTBETCTYET
TEeMe, He OTPaKCHBI
HEKOTOpBIE aCIIEKTHI B
3amanuu. boibmoe
KOJIMYECTBO IPyOBIX
JCKCUYECKHUX U
rpaMMaTHYEeCKUX OIINOOK.
Peus BocnipuHuMaeTcs ¢
TPYAOM U3-3a OOJIBIIOTO
KoJM4yecTBa (POHETHUECKUX
OILINOOK.

Oyenka “2”" — (Huowce 71%)
MOJTHOE OTCYTCBHE MOHUMaHHE
JTAHHOW TEMBbI, IOTHOCTHIO HE
OTpPakKCHBI TPAMMATHUECKOE U
JIEKCUYEeKOe MOHUMAaHKe
YCBOEHHOTr0 MaTepuaia. Peus
aCOJIIOTHA HE BOIIPUHUMAETCS,
MOJTHOE OTCYTCBUE
(hOHETHYECKUX HABBIKOB.

J71s1 OLIEHKHU JOCTHXKEHHUS 3aIlJIaHUPOBAHHBIX PE3yJIbTaTOB O0yUEHUs 1O TUCLHUIUINHE
pa3paboTaHbl KOHTPOJIBHO-OIICHOUHBIE CPEACTBA AJIS MPOBEICHHS TEKYILEr0 KOHTPOJIS U
IPOMEXKYTOUHOM aTTecTalli, KOTOpbIE MpHIaratoTcs K padodell mporpamm



MHNHOBPHAYKHN POCCUN

BJIAJJMUBOCTOKCKHWI I'OCYJIAPCTBEHHbBIN YHUBEPCUTET
SKOHOMMUKU 1 CEPBUCA

KOHTPOJIBHO-OLIEHOYHBIE CPEJICTBA

JUISL IPOBEJACHUS TEKYILETO KOHTPOJISA U MPOMEXKYTOUYHOU aTTECTAAN
1o y4eOHOM NUCIUTIIUHE

CI'.02 MHOCTpaHHBIN A3bIK B IPO()ECCUOHAIBHON JEATEILHOCTH

IIpOrpaMMbl OATOTOBKH CIICIIMAIMCTOB CPEIHEr0 3BEHA
42.02.01 Pexnama

dopma o0ydyeHHs: OUHas

Biagusoctok 2024
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KoHuTponbHO-OLIeHOUHBIE  cpeAcTBa Ui NPOBEIACHHS  TEKYIIEro KOHTPOJs H
IPOMEXYTOUHOW aTrectanuu 1o ydebnoil mucummmHe CI.02 «MHOCTpaHHBIH S3BIK B
po)eCCHOHAIBHON ACSITEIBHOCTU» pa3paboTaHbl B cooTBeTCTBUU ¢ TpedoBanusmu OI'OC CI10
no cnenuansHocTu / mpodeccun 42.02.01 Pexiama, yTBepkKIeHHOTO MpUKa3oM MUHHUCTEPCTBA
npocBemenns Poccuiickoit deaepannu ot 21.07.2023, Ne552, mpumepHoit 00pa3oBaTeIbHON
poTrpaMMoii, paboyei mporpaMMoii y4eOHO! TUCIUILTHHBI.

Pazpabotumnk(n): Eprenuss CoxuepoBHa Jlu, mpenoxaBarens Komnemxa Wuamyctpuun Monbl u
Kpacotsl

Paccmotpeno u 0100peHo Ha 3aceJaHuu TUKJIOBOM METOIMYECKOM KOMUCCUHT

PaccMoTpeHo 1 0100peHO Ha 3ace/laHHH METOAMYECKOro COBETA KOJLIE/IKa MHTyCTPHH MO/IBI |
KpacoTsl

[Tporoxon Ne 2 ot «15» mas 2024

/ NOAMKUCH

[Ipencenarens METOJCOBETA W.JI. Knouko
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1 O6urme cBexeHust

KonTponbHo-onenounsie cpeactsa (gaiee — KOC) npenHazHayeHbl A1 KOHTPOJISL U
OLIEHKH 00pa30BaTeNIbHBIX JOCTHXKEHUH OOy4aroIlMXcsl, OCBOMBIIMX IpOrpaMmy ydeOHOH
mucuuruiibl CI'.02 «IHOCTpaHHBIH A3BIK B IPO(PECCHOHANTBHOM AESTETLHOCTH

KOC Bkito4aroT B ce0sl KOHTPOJIbHBIE MaTepHallbl AJIsl IPOBEAECHUS TEKYILEro KOHTPOJIS
yCIIEBaEMOCTH M MPOMEXKYTOYHON aTTEeCTallUU MO TUCIMIUIMHE, KOTOpas MPOBOIUTCS B (opme
nudGepeHIpOBaHHOTO 3a4éTa / 9K3aMeHa (C UCIOJIb30BAaHUEM OLIGHOYHOTO CPEICTBA - YCIMHbILL
ornpoc B (hopMe OTBETOB Ha BOIPOCHI OMIIETOB, YCTHBIH ompoc B (opme cobecenoBaHus,
BBINOJIHEHHE TUCbMEHHBIX 3a/1aHUi, TECTUPOBAHUE)

2 [lnanupyemble pe3yabTaTbl 00y4eHHs 1O JAMCUMILIMHE, o0ecreynBaoIIue
pe3yJIbTaThl 0CBOEHHS 00pPa30BaTeIbHOM MPOrPaMMBbl

Kon
Kon pe3yiib .
OK, 11K TaTta HaumeHoBaHue pe3ynabTaTa 00ydIeHUS
o0OyueH
st
OK-1-10 3HaTh: Jekcuueckuid (1200 - 1400 IeKCUYECKUX SAMHUIT) U
31 rpaMMaTHYEeCKUH MHHUMYM, HEOOXOIUMBIH JIJTsl YTCHUS
U miepeBoza (Co cI0BapeM) HHOCTPAHHBIX TEKCTOB
npodeccHoHATLHOM HAIIPABJICHHOCTH,
Vi YMETb: 001aThCs (YCTHO U MUCbMEHHO) HA MHOCTPAHHOM  SI3BIKE
Ha Ipo(eCCHOHATIbHBIEC U TTOBCETHEBHBIE TEMBI.
yy | MepeBomuTh (co cmoBapeM) MHOCTPAHHBIE TEKCTHI
npodeccroHaNbHOM HANIPaBICHHOCTH.
VY3 CaMOCTOSITEIILHO COBEPIICHCTBOBATh YCTHYIO U MUCbMEHHYIO PEYb.
V4 MOTIONHSATH CIIOBApPHBIi 3amac.

1

- 8 coomeemcmeuu ¢ paboueti npocpammon yuebHou OUCYUNTUNBL

3 CooTBeTCTBHE OLIEHOYHBIX CPEACTB KOHTPOJMPYEMBIM pe3y/ibTaTaM 00y4eHust

3.1 CpenctBa,

PUMCHSACMbBIC 1JI5l OUCHKHW YPOBHSA TeopeaneCKoifl NnoAroTOBKH

Kparkoe Kon HanmeHoBaHME OIIEHOYHOTO CPENICTBA U
HanMeHoBanue | PE3Y npencrapienue ero 8 KOC3
paznena JbTa TToxa3aTens? OBIAICHUS
(moxmys) / Ta pe3ysbTataMu o0ydeHus Texymmin IIpomexxyTouHas
I[HCEIIe/Il\H/IJI?III/IHBI 00y4 KOHTpOIb aTTecranus’
CHUS
Pasnea 1 Introduction course

Tema 1.1
Pronouns
Numerals
CPC o Teme
1.1

Croco0HoCTE chOpMYIUPOBATE "
opmysp YcTHBI ompoc,

VYnpaxHenus nis

00IIEeHNH.

31 | mpaBWJIO HA MOPSAIKOBBIE U . CaMOCTOATEIILHON
KOHCIIEKT JIEKIUH.
KOJINYECTBEHHBIE YHCIUTEIbHBIC paboTHI.
CriocoOHOCTh BBIJEINATH YcTHBI ompoc, YpaxHenus Ui
32 | NOpSAAKOBBIE U KOJIMYECTBEHHBIC | BBIIIOJIHEHUS CaMOCTOATEIbHON
YHCIIUTENbHBIE. YIPa)KHEHUN paboThI.
CnocoOHOCTh MPUMEHSITh .
Y cTHBI ompoc,
MIOPSIAKOBBIE U KOJIMYECTBEHHbIE VYpaxHeHus B
Vi BBITIOJIHEHUS
YUCJIUTENIbHBIE B IOBCETHEBHOM . rapax
YIpaXKHEHU N
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Kon

HanmeHnoBaHue OLIEHOYHOTO CPEICTBA U

Kpatkoe
aonne | PE3Y npencrasnenue ero 8 KOC3
paszzneina JIbTa IToxa3zaTenn? OBIACHHUs
(monysst) / Ta pe3yabTaTaMu 00y4eHus Texymmit ITpomexyTouHas
HHCE;%;IHHH 00y4 KOHTpOJIL4 arrecTamus’
eHUS
CriocobHOCTE CPOPMYITUPOBATH
Tema 1.2 31 | TPpaBuio Ha riarom to be, there
To be. is \there are V DK HCHIS s
There is there Y CTHBIH ompoc, P a
are. Time CriocoOHOCTh IpUMEHSTH t0 be,
CPCmno Teme | V1 | there is \there are. time B CAMOCTOSTENEL HOM
1.2 MTOBCETHEBHOM OOIICHUU. KOHCIEKT JICKLUH.
paboTHL.
Paznen 2 Types of Advertising
Koncnekr
CrniocoGHOCTb 3HATH
eKCHeCKT JIEKCUYECKOTO YopaxxHeHus ans
31 FpaMMaTHICCKHH MUHIMYM 110 MUHHMYMa, CaMOCTOATEIBHON
. rpaMMaTHKU a0O0ThI
teme Present Simple Tense. pamma ’ p
YCTHBIH OIPOC.
JexnamupoBaHue
yajora B rnapax.
YMmeTh 00111aThcs Ha OCHOBE 1I£ HOBOi P
nuaiora mo reme Importance of | Urenne auanora mo pynt
Tema 2.1 Vi Advertising poIIsM IIPOEKT Ha TEMY
Importance of ' ’ Importance of
Advertising Advertising in
CPC no Teme Vladivostok.
2.1 MIEPEBOUTH (CO CIOBApEM) Yretie TeKcta [IpaBuibHO
yp | TEKCT 10 TeM: Importance of OTBETEL Ha ’ MOHUMATh
Advertising. TJIABHYIO MBICTTh
BOIIPOCHI.
TEKCTA.
N3noxurs
CoBepleHCTBOBATD COUMHEHHUE C CoumHeHNE 110
V3 | nucbMeHHyt0 pedb 1o TeMe HOW | ucmonap30BaHreM Tene
to Make Advertising Effective. | npodeccuonanbsro '
W JIEKCUKH.
CrnocoGHOCTh 3HATH TS ————
Tema 2.2 31 JIEKCUYECKUN TPaMMAaTUYECKUN | Y CTHBIM OIpoc, CaleOCToslTeﬂbHoﬁ
Types of MUHHMYM 110 TeMme Present KOHCIEKT JICKIUH. AGOThI
Advertising. Simple Tense positive\ negative p '
Introduction.
Print and VYMeTb 001maThcsi Ha OCHOBE JlexnapupoBanue
Marketing auanora mo teme Types of Urenne nuaora o | AAIOra B 11apax.
Advertising. V1 | Advertising. Introduction. OIS OO6cyxnenue 1o
CPC o Teme Print and Marketing P ' TEMeE:
2.2 Advertising. Types of
Advertising.
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Kon

HanmeHnoBaHue OLIEHOYHOTO CPEICTBA U

Kpatkoe
aonne | PE3Y npencrasnenue ero 8 KOC3
paszzneina JIbTa IToxa3zaTenn? OBIACHHUs
(monysst) / Ta pe3yabTaTaMu 00y4eHus Texymmit ITpomexyTouHas
TOMBI 00y4 KOHTpOIb" aTTecTamus’
JUCIUTIAHBI
eHUS
[IpaBuibHO
[TepeBoauTs (co cioBapem)
o YUreHue TeKcTa, MOHMMAaHHUE U
V2 | rekct mo teme: Print and OTBETLL Ha A TOKCHIE
Marketing Advertising. .
BOITPOCHI. TJIABHOM Hjieu
TEKCTa.
N35n0%uTh
CoBepIIeHCTBOBATh
COYMHEHHE C Counnenue 1o
v3 MMMCBMEHHYIO peyb 110 TeME
. . HCIIOJIb30BaHUEM TeMe.
Preference of Print Advertising.
poheccuoHaNbHO
1 JIEKCUKH.
CB000OHO O6cyxnenue 1o
CoBepIileHCTBOBATh YCTHYIO ]
. TOBOPUTH HA TEMY | TEME:
peub 1o Teme: Preference of .
V3 . . Preference of Print | Types of
Print Advertising. - -
Advertising. Advertising.
Paznen 3 Public Service and Media Advertising
CnocoGHOCTh 3HATH Koncnekr
JIEKCUYECKUN TPAMMATUYECKUNA | JIEKCHYECKOTO YnpaxHeHnus s
31 | muaumym 1o Teme:Modal MUHUMYMa, CaMOCTOSITENTbHOM
verbs. Can\ Could. Passive voice | rpaMmmaruku, paboThI
in Present Simple Tense. YCTHBIH ompoc.
YMeTh 001IaThCsi Ha OCHOBE HexnapupoBanue
) . . Yrenue quanora 1o
V1 | nuanora o teme: Public Service o1SM Jajiora B mapax.
and Media Advertising. P '
[IpaBunbsHO
Tema 3.1 p
. . [lepeBonuTh (CO croBapeM) UreHue TekcTa, MOHMMAaHUE U
Public Service ) :
. VY2 | Tekct o teme Public Service OTBETHI HA U3JI0KEHUE
and Media . - ”
L and Media Advertising. BOTIPOCHI. TJIaBHOM UIEU
Advertising TexcTa
CPC 1o Teme '
31 N3noxurs
' CoBepIIIEHCTBOBATh COUYMHEHHE C
. CounHenue 1o
V3 | nUCBMEHHYIO pedb 10 TEME: HCIIOJIb30BaHUEM
e TEeMe.
Preferable Type of Advertising. | mpodeccuoHanbHO
1 JIEKCUKH.
O6cyxnenue o
CsoboaHO y o
CoBeplIeHCTBOBATh YCTHYIO teme: Online
. TOBOPHUTH HA TEMY: -
Y3 | peub mo teme: Online . - Advertising
- Online Advertising
Advertising nowadays. nowadays
nowadays.
Tema 3.2 Koncnexr
CrnocoGHOCTh 3HATH
Broadcast " . | Jexcuueckoro YrpaxHeHus st
- JIEKCUYECKUH TpaMMaTHIECKUN .
Advertising 31 : . MUHUMYMa, CaMOCTOSITENIbHOM
: MuUHUMYM Passive voice Present
and Radio rpaMMaTHKH, paboThI
. Perfect Tense. o
Commercials YCTHBIN OIpoc
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Kon

HanmeHnoBaHue OLIEHOYHOTO CPEICTBA U

Kpatkoe
aonne | PE3Y npencrasnenue ero 8 KOC3
paszena JIbTa IToxa3zaTenn? OBIACHHUs
(monysst) / Ta pe3yabTaTaMu 00y4eHus Texymmit ITpomexyTouHas
TOMBI 00y4 KOHTpOIb" aTTecTamus’
JUCIUTIAHBI
eHUS
CPC no Teme YMeTh 0011aTbcsd Ha OCHOBE
. HexnapupoBaHue
3.2 nuanora no teme; Broadcast Yrenue quaigora 1o
Vi .. . Jasora B rapax.
Advertising and Radio POIISIM.
Commercials.
[IpaBunsHO
[TepeBoauTh (CO ci1oBapem)
UreHue TeKcTa, MOHMMAaHUE U
TekcT 1o Teme: Broadcast
y2 .. : OTBETHI HA U3JI0KEHUE
Advertising and Radio .
. BOIIPOCHI. TJIaBHOM Hien
Commercials.
TEKCTA.
N3noxurs
CoBepIIeHCTBOBATh COYMHEHHE C
CouunHenue 1o
Y3 | nuCbMEHHYIO peyb M0 TEME: MCIOJIb30BaHUEM Tene
Radio Commercials. npodecCHOHATBHO '
1 JIEKCUKH.
Paznen 4
Television and Online Advertising
Koncnekr
CrniocoGHOCTb 3HATH
. . | JIGKCHYECKOTO YopaxxHeHus ans
JIEKCUYECKUH TpaMMaTHYeCKUn .
31 . MUHHMYMa, CaMOCTOATEIBHON
MUHUMYM I10 Teme: Passive
. - rpaMMaTHKH, paboThL.
voice Past Simple Tense. .
YCTHBIM OIpOC.
YMeTh 001aTbecs Ha OCHOBE JlexnapupoBaHue
) - UreHue auanora mo
Tema 4.1 VY1 | nuanora o teme: Television Jiaora B apax.
L . . POIISIM.
Television and and Online Advertising.
Online [IpaBunbHO
advertising [epeBoauTh (CO cIOBapeM) YreHue TEKCTa, NOHUMaHHUE U
CPC o Teme VY2 | tekct o Teme: Television and | orBeTsI Ha U3JI0KCHUE
4.1 Online Advertising. BOTIPOCHI. TJIABHOW UIeU
TEKCTA.
N3noxuth
CoBeplIeHCTBOBATh COYHMHEHHE C
) Coumnnenue 1o
V3 | nucbMeHHyt0 pedb 1o Teme: TV | UCTOIb30BaHHEM TeMe
and Online Advertising. npodeccHoHaIbHO '
W JIEKCUKH.
Koncnexr
CrnocoGHOCTh 3HATH
o . | JIEKCHYECKOTO VYrnpaxuenus s
JIEKCUYECKUH TpaMMaTHIECKUN .
31 i . . MUHUMYMa, CaMOCTOSITENTLHOM
Tenta 4.2 MHUHUMYM 110 Teme:Passive voice FpaMMaTHKH paGoTH
' Present Continuous Tense. . ’ '
Outdoor YCTHBIH OIpOC.
advertising YMeTh 00IIaThCsl Ha OCHOBE JleknapupoBaHue
) UreHue auanora 1o
CPC no Teme VY1 | nuanora no teme: Outdoor Jajora B nnapax.
. POJISIM.
4.2 Advertising.
[TepeBoauTs (co cioBapem) UreHue Tekcra, [IpaBunsHO
VY2 | rekct o Teme: Outdoor OTBETHI HA MOHUMaHUE U
Advertising. BOIIPOCHI. U3JI0KEHUE
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Kon

HanmeHnoBaHue OLIEHOYHOTO CPEICTBA U

Kpatkoe
aonne | PE3Y npencrasnenue ero 8 KOC3
paszznena JIbTa ITokasarens? OBIAIEHUS
(M(T)Ie%g) / Ta pe3yabTaTaMu 00y4eHus Texymmit [Ipomexxyrounas
00y4 KOHTpOJIL4 arrecTamus’
JUCIUTIAHBI
eHUS
TJ1aBHOW HJIEU
TEKCTa.
CoBepIIeHCTBOBATh N3noxuth
MMCBMEHHYIO peyb 10 TEME: COUYMHEHHUE C CoumHeHIe 1o
Y3 | Providing Additional HCIIOJIb30BaHUEM Tene
Information on Outdoor poeCCHOHATIBHO '
Advertising. il JIGKCHKH.
CBOGOIHO OO6cyxaeHue mo
teme: The
CoBepIIeHCTBOBATh YCTHYIO TOBOPHTH Ha TEMY: problems of
VY3 | peus mo Teme: The problems of | The problems of outdoor
outdoor advertising. outdoor dvertisi
advertising. advertising.
Pa3pnen 5.
Product Placement Advertising. Covert Advertising
Cnoco6HOCTh 3HATh Koncnekr
JIEKCUYECKUHN TPAaMMAaTHUUECKUN | JIEKCHUECKOTO YopaxxHeHus ans
31 | muHEMYM 110 Teme: Passive MUHHMYMa, CaMOCTOATEIBHON
voice Future Simple Tense. rpaMMAaTHKH, paboTHI.
YCTHBIH OITPOC.
YMeTh 001aTbecss Ha OCHOBE
Tema 5.1 Hl i JexnapupoBanue
nuasora rmo teme: Product UreHue amasora 1o
Product Vi .. JMajiora B mapax.
Placement Advertising. Covert | pomsm.
Placement s
- Advertising.
advertising. T —
covert [TepeBoauTs (CO crroBapeM) Yrenne Tekera . (I))HHMaHHe u
advertising yo | TEKCT 10 Teme: Product OTBETLL Ha ’ A TOKEHIE
CPC no Teme Placement and Covert BOIDOCLL CrABHON HHeH
5.1 Advertising. POCEL A
TEKCTa.
N3noxurs
CoBepIeHCTBOBATh
) COUYMHEHUE C
y3 | THCbMEHHYIO peub 110 TeMe: I CounHeHue 1o
Product Placement and Covert TEME.
- npodeccuoHanbHO
Advertising. .
i JIGKCHKH.
Koncnekr
CrocoOGHOCTh 3HATH
. . | JIGKCHYECKOTO YrupaxkHeHus Ans
JIEKCUYICCKUH TpaMMaTHIECKUAN .
31 e s MHHUMYMa, CaMOCTOSITETbHOM
muaEMYM 110 Teme: Infinitive of
Tema 5.2 Purpose rpaMMAaTHKH, paboTHL.
Public Service ' YCTHBIH OMpoc.
Advertising YMeTh 00aThcs Ha OCHOBE Urenme auanora o | JleKnapupoBanie
CPC 1o Teme V1 | nuanora o teme: Public Service a PHp
5 Advertising pOTIsIM. JUasiora B mapax
[MepeBoauTs (co croBapem) YreHue TEKCTa, [paBuibHO
Y2 | Tekct o teme: What is Public OTBETHI Ha MMOHUMaHHUE U
Service Advertising. BOTIPOCHI. W3II0KEHHE
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Kon

HanmeHnoBaHue OLIEHOYHOTO CPEICTBA U

Kpatkoe
aonne | PE3Y npencrasnenue ero 8 KOC3
pasznena JbTa IToxa3zaTenn? OBIACHHUs
(monysst) / Ta pe3yabTaTaMu 00y4eHus Texymmit ITpomexyTouHas
TOMBI 00y4 KOHTpOIb" aTTecTamus’
JUCIUTIAHBI
eHUS
TJ1aBHOW HJIEU
TEKCTa.
N3noxuth
CoBepIieHCTBOBATD
) COUYMHEHHUE C
MUCHMEHHYIO peub 10 TeMe: Counnenue 1o
v3 . MCII0JIb30BaHUEM
how you will create the TEME.
npodeccuoHanbHO
announcement. .
1 JIGKCUKU.
CB00O0OIHO OO6cyxaeHue mo
CoBepIeHCTBOBATh YCTHYIO TOBOPHUTH Ha TeMy: | Teme: The
V3 | peus o Teme: The requirements | The requirements requirements for
for writing announcements. for writing writing
announcements. announcements.
Paznea 6.
Strategies of Advertising
Koncnekr
CrniocoGHOCTh 3HATH
. . | JIGKCHYECKOTO YopaxkHeHus ans
JIEKCUYECKUI TpaMMaTHYeCKUn .
31 . MHHUMYMa, CaMOCTOSITETbHOM
MHUHUMYM I10 Teme: Present
. rpaMMaTUKH, paboTHL.
Simple Tense. o
YCTHBIN OTIPOC.
YMeTh 001IaThcs Ha OCHOBE
Tema 6.1 Auanora no Teme: Definition and Urenue nuaiiora no | JlekiiapupoBanue
o V1 | Concept of Advertising a pHb
Definition and . POIIAIM. JUasiora B mapax.
Strategies
concept of
advertising T —
strategies [MepeBoauTs (coO croBapem) p
i s YreHue TeKcTa, NIOHWMaHHE U
CPC no Teme yo | TEKCT 1O Teme: Definition and OTBETL Ha A TONKEHHE
6.1 Concept of Advertising .
. BOTIPOCHI. TJIABHOW UIeU
Strategies
TEKCTA.
N3noxuth
CoBeplIeHCTBOBATh
i COUYMHEHHE C
MUCHMEHHYIO PeUb 110 TeMe: CounnHenwue 1o
v3 . HCIIOJIb30BaHUEM
Your view on the concept of npoteccronanpio | TME
advertising strategies P
i JIGKCHKHU.
Koncnexr
JIEKCUYECKOr 0 VYrnpaxuenus s
CrocoOHOCTE 3HATh 9
Tema 6.2 31 . MUHHMYMa, CaMOCTOSITENIbHON
JIEKCUYECKUH MUHHMYM.
More on the rpaMMAaTHKH, paboTHI.
Stages of YCTHBIN OMPOC
Developing YMeTs 00maTecs Ha OCHOBE
Advertising y| | /wmanora o reve: More on the | Urenue auasnora no | JlekiapupoBanue
Strategies Stages of Developing POJISIM. Jajiora B mapax.
CPC o Teme Advertising Strategies.
6.2 UYreHue TeKcTa, [IpaBuibHO
v2 [epesonus, (co crosapem) OTBETHI Ha MOHUMAaHUE U
TekcT 1o teme: Further Stages of
BOTIPOCHI. W3II0KEHHE
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Kon

HanmeHnoBaHue OLIEHOYHOTO CPEICTBA U

Kpatkoe
aonne | PE3Y npencrasnenue ero 8 KOC3
pasznena JIbTa IToxa3zaTenn? OBIACHHUs
(monysst) / Ta pe3yabTaTaMu 00y4eHus Texymmit ITpomexyTouHas
TOMBI 00y4 KOHTpOIb" aTTecTamus’
JUCIUTIAHBI
eHUS
Developing Advertising TJIABHOW UIeU
Strategies. TEKCTA.
N3noxuth
CoBepIieHCTBOBATD
) COUYMHEHHUE C
IMMCbMEHHYIO PeYb 110 TEME! CounHeHue 1o
v3 . MCII0JIb30BaHUEM
Other Stages of Developing TEME.
. . npodeccuoHanbHO
Advertising Strategies. o
1 JIGKCUKU.
Paszgen 7.
Strategies of Persuasion in Advertising. Glittering
Generalities
Koncnekr
CrniocoGHOCTb 3HATH
. ., | JEKCHUYECKOro YopaxxHeHus ans
JIEKCUYECKUH TpaMMaTHYeCKUn .
31 PSS MHHUMYMa, CaMOCTOSITETbHOM
muaumyM: Adjectives: degrees
. rpaMMaTHKH, paboThI.
of comparison. .
YCTHBIM OIIPOC.
YMeTh 001aThcs Ha OCHOBE
nuasora o teme: Strategies of | Urenue auanora mo
. . JexnapupoBanue
Tema 7.1 Persuasion in Advertising. poJIsIM MALTOrA B LADaX
Strategies of VY1 | Glittering Generalities A pax.
Persuasion in N3510%uTh
Advertising. CoBepIIeHCTBOBATh COYMHEHHE C
S ) CounHeHHE 110
Glittering Y3 | NHCBMEHHYIO peyb M0 TEME! HCIIOJIb30BAHUEM TeMe
Generalities Glittering generalities. npodecCHOHATBHO '
CPC no Teme 1 JIEKCUKH.
7.1
OO6cyxaenue mo
CoBepIeHCTBOBATh YCTHYIO CBoOoaHO .
i | reme: What other
peds o eme: What other TOBOPHTH Ha TEMY:
) slogans for
slogans for commercials What other slogans X .
V3 . commercials with
for commercials -
. o Glittering
with Glittering "
. oy . . generalities do
with Glittering generalities do generalities do you
you know?
you know? know?
Koncnekr
CrniocoGHOCTh 3HATH JIEKCUYECKOTO YupaxxHenus ans
31 | nekcuyeckui rpaMMaTHUECKUl | MUHHMYMa, CaMOCTOSITENIbHON
MUHEMYM: Some any, 1’d like. rpaMMAaTHKH, paboTHI.
Tema 7.2 YCTHBIH OIPOC.
Transfer. YMeTp 00maTecsi Ha OCHOBE
. . . Urenue nuanora no | JlexkimapupoBaHue
Testimonials V1 | nnanora mo teme: Transfer. OIS aUTora B aDax
CPC no Teme Testimonials. P ' g pax.
7.2 [IpaBunvHO
[epeBoauTs (co cioBapem)
. Urtenue TeKkcTa, TMIOHUMAaHUE U
yo | TEKCT Mo Teme: Transfer OTBETLL Ha HATOKEHHE
Strategies and Testimonials in .
BOITPOCHI. TJIaBHOU U ACU

Advertising.

TCKCTA.
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Kon

HanmeHnoBaHue OLIEHOYHOTO CPEICTBA U

Kpatkoe
aonne | PE3Y 2 npencrasnenue ero 8 KOC3
pasznena JIbTa IToxazarens” oBiaseHUs
(monysst) / Ta pe3yabTaTaMu 00y4eHus Texymmit ITpomexyTouHas
HHCE;%;IHHH 00y4 KOHTpOJIL4 arrecTamus’
eHUS
N3noxuth
CoBeplieHCTBOBATD
) COUYMHEHHUE C
y3 | THCHMEHHYIO peub 110 TeMe: N CounHeHue 1o
Transfer strategies and HPOECCHORATHO TEME.
testimonials in advertising. P
i JIGKCHKU.
CBob6o1HO OO6cyxneHue mo
CoBepIeHCTBOBATh YCTHYIO A . y G
RO roBoputh Ha Temy: | Teme: Which
V3 | peus o teme: Which strategy )
Which strategy strategy would
would you prefer?
would you prefer? | you prefer?
Pa3znea 8.
Appeal
Koncnekr
CrniocoGHOCTh 3HATH JIEKCUYECKOT0 YupaxxHenus ais
31 | nexcUYecKHil rpaMMaTUYECKUN | MUHHUMYMa, CaMOCTOSITENTbHOM
muHEMYM: Other, another. rpaMMAaTUKH, paboThI.
YCTHBIU OITPOC.
V1 YMeTh 001IaThcs Ha OCHOBE Urenue auanora no | JlekiapupoBaHue
auaiora o teme: Appeal. POJIISIM. JIajiora B mapax.
IIpaBunsHO
Tena 8.1 TepeBoauts (co cioBapem) YreHue TeKCTa, MIOHMMAaHUE U
ema 8.
y2 OTBETHI Ha U3TI0KEHUE
Appeal TeKCT 1o Teme: Appeal. .
CPC oo T BOTIPOCHI. TJIABHOW UIeU
81 1o Leme TEKCTa.
' N3noxuth
CoBepI11eHCTBOBATh COUYMHEHUE C
) Coumnnenue 1o
VY3 | NUCEMEHHYIO peyb 10 TeME:! HCIIOJIb30BaHNUEM Tene
Types of Appeals . npo(heCcCHOHATBHO '
W JIEKCUKH.
CBo0osiHO Ob6cyxaenue no
CoBepIieHCTBOBATh YCTHYIO A i y JICH
_ ; roBoputh Ha Temy: | Teme: Choice
pedb o Teme: Choice between :
Vv3 Transfer Strategies and Choice between between Transfer
Testimonials Transfer Strategies | Strategies and
' and Testimonials. | Testimonials.
CBo0OomHO
CoBepIeHCTBOBATD YCTHYIO .| O6cyxnenne mo
v3 eub 1o Teme: Appeal POBOPUTL HA TEMY: | rene: Appeal
Tewma 8.2 p - Appeal. Appeal. - Appeal.
Revision CBobosHO CoBeDIICHCTEOB
CPC o Teme [TononHATH ClIOBapHBI 3anac IIPUMEHATH B PEUU P
i .| T MekcuKy Ha
8.2 Y4 | mo teme: Appeal. JIEKCUKY Ha TEMY: ]
Appeal temy: Appeal.
Paszpnen 9.

Marketing and Advertising
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Kon

HanmeHnoBaHue OLIEHOYHOTO CPEICTBA U

Kpatkoe
aonne | PE3Y npencrasnenue ero 8 KOC3
pasznena JbTa IToxa3zaTenn? OBIACHHUs
(monysst) / Ta pe3yabTaTaMu 00y4eHus Texymmit ITpomexyTouHas
TOMBI 00y4 KOHTpOIb" aTTecTamus’
JUCLUIUIMHBI
CHMSI
CrniocoGHOCTB 3HATH Koncnekr
JIEKCUYECKUH MUHUMYM IO JIEKCUYECKOTO VYnpaxHeHus A
31 | Teme: Advertising in the Modern | muaumyma, CaMOCTOSITEIIbHON
World rpaMMaTHKH, paboTHI.
YCTHBIH OIIPOC.
YMeTh 0011aThCsl  Ha OCHOBE
) . Urenue nuanora nno | Jleknapuposanue
VY1 | nuanora mo teme: Advertising OILSIM HeUIOrA B LADaX
All Over the World. P ' g pax.
[IpaBunsHO
Tenta 9.1 ITepeBoauTh (CO ciIoBapem) YreHue TekcTa, IOHUMAaHHE U
L VY2 | tekct o Teme: Advertising in OTBETHI Ha U3JI0KECHUE
Advertising in .
the Modern World. BOIIPOCHI. TJIAaBHOW UJIEU
the Modern TeKCTa
World N3noxurs .
CPC no Teme
CoBepIIeHCTBOBATh COYMHEHHE C
9.1 ) CounHeHue 1o
Y3 | nMCbMEHHYIO peyb 110 TeME:! UCIOJIb30BaHUEM
. - TEME.
History of Advertising. npodeCcCuOHaTHHO
1 JIEKCUKH.
CBo00OHO OO6cyxnexHue 1o
CoBepIeHCTBOBATh YCTHYIO ) .
i ) TOBOPUTDH HA TEMY. | TeMe:
V3 | peus mo Teme: Advertisement as . .
: Advertisement asa | Advertisement as
a Service. : :
Service. a Service.
CBo06o1HO O6cyxnenue o
CoBepIieHCTBOBATh YCTHYIO . ] .
y3 roBOpUTH Ha TeMy. | Teme: Media in

peub o Teme: Media in the US.

Media in the US.

the US.

2 - Ona popmynuposku noxazameneii ucnonb306amn nonoxcenus Taxconomuu Bnyma.

3
Nody.

- Oonomunuvie oyenoyHvle cpedcmea Hymepyiomcs, H-p. « Tecm Ne2», «Konmponvuas paboma

4 - ITpumepwl scex oyenounvix cpedcme 00adiCHbL bblmb npedcmasiensl 6 pazoenax 5,6.
® - B ckobkax credyem ykazamo nyHKm pazoenoé 5.6, ¢ komopom ono npedcmasieHo.

3.2 CpeacrBa, npuMeHsieMble 1JIs1 OLICHKH YPOBHS NIPAKTHYECKON MOATOTOBKHU
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Kpatkoe
HAaNMEHOBAHUE
paszzuena
(Mmomyns) /
TEMBI
JVCIIATUTHHBI

Kon

pesy

JIbTa
Ta

00y4
CHHUS

IMokasaTen? OBIaICHHS
pe3ylIbTaTaMU 06ydeHHS

HanMeHOBaHNeE OLEHOYHOTO CPEJICTBA U
npesncrapienue ero 8 KOC3

Texymmit

KOHTpOIb"

[TIpoMexxyTouHas
aTTecranus’

Pasnen 1 Introduction

course

Cnoco6HOCTh chopMyIHpPOBATH

VYerHbli onpoc,

VYnpaxHenus ais

31 | npaBWIO HA MOPSIKOBBIC U . CaMOCTOATEIIbHOMN
KOHCHEKT JICKITHI.
Tema 1.1 KOJIMYECTBECHHBIE YUCITUTEIbHBIC paboTHI.
Pronouns CriocoOHOCTD BBIAEIATH VYerHbll onpoc, VYrpaxuenus s
Numerals 32 | NOpsAIKOBbIE U KOJIMYECTBEHHBIC | BBIOJIHEHUS CaMOCTOSITENIbHOM
CPC no Teme YHUCIIUTEIIbHBIE. YIPaKHEHUN paboThI.
11 CnocoOHOCTh TPUMEHSITh .
YcTHbIi onpoc,
MOPSIAKOBBIE M KOJIMYECTBEHHBIE VYrpaxHeHus B
Vi BBITIOJTHEHU ST
YHCIIUTENbHbBIE B TTOBCETHEBHOM . napax
yIpaxHEHHH
0OIIIeHUH.
CnocoGHocTh chOpMyIHUpPOBATH
Tema 1.2 (popmyup
To be 31 | MPABHIIO Ha Tyaroi to be, there
" is \there are
There is there . VYupaxHeHus 1715
. YcrHbIi onpoc, N
are. Time . CaMOCTOATEIIbHOMN
CriocobHOCTh IpUMEHSATH t0 e, | KOHCIEKT JICKITHA. paGoTHI
there is \there are. time B '
CPC o Teme | V1
12 MOBCETHEBHOM OOIICHUU.
Paznen 2 Types of Advertising
Koncnekr
Cnoco6HOCTD 3HATh
. JIEKCUYECKOr 0 VYrnpaxuenus i
JIEKCUYECKU M .
31 . MHUHHUMYMa, CaMOCTOSTENIbHON
rpaMMaTHYECKU MUHUMYM T10
. IpaMMAaTHKH, paboThI
teme Present Simple Tense. o
YCTHBIH OIpocC.
JexmamupoBanue
uasora B rapax.
YMeTh 001IaThCsl Ha OCHOBE A J1ap
I'pynmnoson
nuaiora mo reme Importance of | Urenue quanora mo
Tema 2.1 Vi . IIPOEKT Ha TEMY
Advertising. POJIISIM.
Importance of Importance of
Advertising Advertising in
CPC o Teme Vladivostok.
2.1 [IepeBoauTs (co cioBapem [IpaBunvHO
PEBOI ( pem) YreHne TeKCTa, p
TekcT 1o TeM: Importance of TIOHUMATh
y2 . OTBETHI HA
Advertising. TJIABHYIO MBICIIb
BOIIPOCHI.
TEKCTa.
N3noxuts
CoBeplIeHCTBOBATh COYHMHEHHE C
CounHeHue o
Y3 | nucbMeHHyI0 pedb mo Teme HOW | ucronap3oBaHuEM
- . TEME.
to Make Advertising Effective. | mpodeccuonanbro
1 JIEKCUKH.
CnocoO6HOCTh 3HATh
N N . VYnpaxHenus nis
JIEKCUYECKUM TpaMMaTUYeCKU | Y CTHBII orpoc, .
31 . CaMOCTOSTENIbHOU
MUHHMYM 110 Teme Present KOHCIIEKT JICKITUH.
paboTHI.

Simple Tense positive\ negative
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Kon

HanmeHnoBaHue OLIEHOYHOTO CPEICTBA U

Kpatkoe
i onne | PE3Y npencrasnenue ero 8 KOC3
paszena JIbTa IToxa3zaTenn? OBIACHHUs
(monysst) / Ta pe3yabTaTaMu 00y4eHus Texymmit ITpomexyTouHas
TOMBI 00y4 KOHTpOIb" aTTecTamus’
JUCIUTIAHBI
eHUS
eKJIaMHpOBaHUE
YMeTh 001aThecs Ha OCHOBE A P
HexnapupoBaHue
auanora o teme Types of
Tema 2.2 . . Urenue nuanora ro | Auajiora B mapax.
nuaiora mo teme: Advertising.
Types of V1 . OO6cykaeHue 1mo
- Introduction.
Advertising. X : POJISIM. TeMe:
. Print and Marketing
Introduction. Advertisin Types of
Print and g- Advertising.
Marketing
Advertising. [IpaBunbpHO
[TepeBoauTh (co ciioBapem)
CPC o Teme o YTeHue TeKCTa, IOHUMAaHUE U
Y2 | tekcr mo Teme: Print and
2.2 . . OTBETHI HA U3JI0’)KEHUE
Marketing Advertising. .
BOIIPOCHI. TJIaBHOM Hien
TEKCTA.
N3noxuth
CoBepIieHCTBOBATD
COUYMHEHUE C CounHeHue 1o
v3 IMACBMEHHYIO peUb 110 TEME
. . HCIIO0JIb30BaHUEM TEME.
Preference of Print Advertising.
npodeccuoHaNbHO
1 JIEKCUKH.
Cso0ogHo OO6cyxenue 1o
CoBepIileHCTBOBATh YCTHYIO i
. TOBOPUTH HA TEMY | TEME:
peub o Teme: Preference of .
V3 . s Preference of Print | Types of
Print Advertising. . -
Advertising. Advertising.
Pa3znen 3 Public Service and Media Advertising
CrniocoGHOCTh 3HATH Koncnexr
JIEKCUYECKUN TPaMMAaTHYECKUN | JIEKCUYECKOTO VYnpaxuenus s
31 | munumym Modal verbs. Can\ MUHUMYMa, CaMOCTOSITENBLHOM
Could. Passive voice in Present | rpammaTuky, paboTHI
Simple Tense. YCTHBIN OIpoC.
YMeTh 001aTbecs Ha OCHOBE JexnapupoBanue
) . . Urenue nuanora mno
VY1 | nuanora no teme: Public Service JIMajora B mapax.
. . POIISIM.
and Media Advertising.
Tema 3.1 [IpaBuibHO
Public Service [epeBoauTh (CO cIOBapeM) YreHue TEKCTa, NOHUMaHHUE U
and Media Y2 | Tekct o teme Public Service OTBETHI Ha U3TI0KEHUE
Advertising and Media Advertising. BOTIPOCHI. TJIABHOW UIeH
CPC no Teme TEKCTa.
3.1 N3noxuth
CoBeplIeHCTBOBATh COUYMHEHHE C
) CounHeHue o
V3 | nMCbMEHHYIO peYb IO TEME: HCTIOJIb30BAaHUEM
e TEME.
Preferable Type of Advertising. | npodeccnonanbHO
W JIEKCUKH.
CBobonHO Ob6cyxaenue no
CoBepHIEHCTBOBATh YCTHYIO ] .
i . rOBOpHUTH Ha TeMy: | Teme: Online
Y3 | peusb o teme: Online : o -
- Online Advertising | Advertising
Advertising nowadays.
nowadays. nowadays
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Kon

HanmeHnoBaHue OLIEHOYHOTO CPEICTBA U

Kpatkoe
i onne | PE3Y npencrasnenue ero 8 KOC3
paszznena JbTa IToxa3zaTenn? OBIACHHUs
(monysst) / Ta pe3yabTaTaMu 00y4eHus Texymmit ITpomexyTouHas
TOMBI 00y4 KOHTpOIb" aTTecTamus’
JUCIUTIAHBI
eHUS
CrniocoOHOCTB 3HATH Koncnexr
JIEKCUYECKUI TPaMMaTUYECKUN | JIEKCHUECKOTO
31 MHHHMYMa Ypaxuenus s
. . ’ CaMOCTOSITENIbHOM
MUHHMYM Passive voice Present | rpamMmMaTukw, AGOTLL
Perfect Tense. YCTHBIN OMPOC P )
YMeTh 001aTbecs Ha OCHOBE JlexnapupoBariie
Tema 3.2 nuanora o teme: Broadcast UYrenue auanora mno PHp
Vi .. . Jiajiora B napax.
Broadcast Advertising and Radio POJISIM.
Advertising Commercials.
and Radio [TepeBoauTh (CO coBapem) HpasmbHo
Commercials PEBOAL P YUreHne TEKCTA, IMOHUMAaHNeE U
TekcT 1o Teme: Broadcast
CPC no Teme V2 . : OTBETHI HA U3JI0)KEHUE
Advertising and Radio .
3.2 Commercials BOIIPOCHI. IJIAaBHOW HUAEHN
' TEKCTa.
N3noxuth
CoBepIieHCTBOBATD COUYMHEHUE C CoumHerIe 1o
VY3 | nMCEMEHHYIO pedb 110 TeME: UCTIOJIb30BaHUEM Tene
Radio Commercials. npoeCCHOHATBHO '
1 JIEKCUKH.
Pazgen 4
Television and Online Advertising
Koncnekr
CrniocoOHOCTh 3HATH
. ., | JIEKCHYECKOTro YupaxkHeHus ans
JIEKCUYICCKUH TpaMMaTHIECKUAN .
31 - . MUHHMYMa, CaMOCTOATEIBHON
MuUHUMYM Passive voice Past FDAMMATHKL AGOTEL
Simple Tense. pamma ’ P '
YCTHBIH OIpoC.
YMeTh 001aTbecs Ha OCHOBE YreHie IMaIor 0o JlexnapupoBaHue
Tema 4.1 VY1 | nuanora no teme: Television oSIM s Jajiora B mapax.
Television and and Online Advertising. p '
Online [TpaBwibHO
advertising [lepeBonuTh (CO cIOBapeM) YreHue TeKCTa, NIOHUMaHHE U
CPC no Teme Y2 | Tekct o teme: Television and | oTBeThI Ha U3JI0KEHUE
4.1 Online Advertising. BOTIPOCHI. TJIaBHOM Hien
TEKCTA.
N3noxuts
CoBeplIeHCTBOBATh COYHMHEHHE C CounHeHIe 10
Y3 | nucbMeHHYI0 pedb o Teme: TV | HCTOIb30BaHUEM Tene
and Online Advertising. npodeCCHOHATHHO '
1 JIEKCUKH.
Tema 4.2 Koncmekr
CrnocoGHOCTh 3HATH
Outdoor - . | JIGKCHYECKOTO YrupaxkHeHus Ans
. JIEKCUYECKUH TpaMMaTHYECKUN .
advertising 31 : : MHHAMYMA, CaMOCTOSTEIILHON
CPC 110 Teme MuHEMYM Passive voice Present FDAMMATHKI AGOThI
Continuous Tense. pamMma ’ p '
4.2 YCTHBIH OIpOC.
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Kon

HanmeHnoBaHue OLIEHOYHOTO CPEICTBA U

Kpatkoe
i onne | PE3Y npencrasnenue ero 8 KOC3
paszena JbTa ITokasarens? OBIAIEHUS
(monysst) / Ta pe3yabTaTaMu 00y4eHus Texymmit ITpomexyTouHas
TOMBI 00y4 KOHTpOIb" aTTecTamus’
JUCIUTIAHBI
eHUS
YMeTb 001IaThCsl HAa OCHOBE JexmnapupoBanue
] Yrenue quaiora 1o
V1 | guanora o teme: Outdoor Jiajora B napax.
. poIIsM.
Advertising.
[TepeBoauTh (CO ciioBapem) UreHue Tekcra, [IpaBuibHO
MOHMMAaHUE U
y2 W3JI0’)KEHHUE
TekcT 1o Teme: Outdoor OTBETHI HA TJIABHOM Hien
Advertising. BOIIPOCHI. TEKCTA.
CoBepIeHCTBOBATh N3noxuth
MMCBMEHHYIO peyb 10 TEME: COUMHEHUE C CoumHerIe 1o
Y3 | Providing Additional HCIIOJIb30BaHUEM
> TeMe.
Information on Outdoor podeCCHOHATBHO
Advertising. i JICKCHKH.
OO6cyxnenue mo
Cso0ogHO0 y A
. | reme: The
CoBepIIeHCTBOBATh YCTHYIO TOBOPHTH Ha TEMY:
i problems of
VY3 | peus mo Teme: The problems of | The problems of
. outdoor
outdoor advertising. outdoor .
. advertising.
advertising.
Paznea 5.
Product Placement Advertising. Covert Advertising
Cnoco6HOCTh 3HATh Koncnexr
JIEKCUYECKU TPAMMATHUECKUN | JIEKCHUECKOTO YupaxkHeHus Ans
31 | munumym: Passive voice Future | Mmuaumyma, CaMOCTOSITENBLHOM
Simple Tense. rpaMMaTHKH, paboTHI.
YCTHBIH OIIPOC.
YMeTh 001IaThCsi HAa OCHOBE
Tema 5.1 HI i JexnapupoBanue
nuasora o teme: Product Urenune nuanora mno
Product Vi .. JMajiora B mapax.
Placement Advertising. Covert | pomsm.
Placement s
- Advertising.
advertising.
[IpaBunbHO
covert [TepeBoauTs (CO croBapeM) Yrenne Tekcra HOHHMAHIC 1
advertising yo | TEKCT 10 Teme: Product OTBETLL Ha ’ TOKEHIE
CPC no Teme Placement and Covert BOIDOCHL CHABHON HCH
51 Advertising. pOCHL a
TEKCTa.
N3noxuts
CoBepIeHCTBOBaTh
) COYMHEHHE C
y3 | HCbMEHHYIO peub 110 TeMe: - CounHenue 1o
Product Placement and Covert TEMe.
. npodeccuoHanbHO
Advertising. .
i JIGKCHKH.
Tema 5.2 Koncmekr
Public Service CrocoOHOCTE 3HATh JIEKCUUECKOTO YrupaxkHeHus Ans
Advertising 31 | neKcUYecKui rpaMMaTHYECKUN | MUHIMYMa, CaMOCTOSITEITbHON
CPC o Teme muaumyM: Infinitive of Purpose. | rpammarukw, paboTHI.
5.2 YCTHBIH OIpOC.
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Kon

HanmeHnoBaHue OLIEHOYHOTO CPEICTBA U

Kpatkoe
i onne | PE3Y 2 npencrasnenue ero 8 KOC3
pasznena JIbTa IToxazarens” oBiaseHUs
(M(T)Ie%g) / Ta pe3yabTaTaMu 00y4eHus Texymmit [Ipomexxyrounas
S T— 00y4 KOHTpOJIL4 arrecTamus’
eHUS
YMeTh 0011aTbcsd Ha OCHOBE
V1 | nuanora o Teme: Public Service Hrenue puanora no | Jleinapuposanue
Advertising ' POJIAM. Jasora B rapax
[IpaBuibHO
[MepeBoauTs (CoO croBapem) YreHue TekcTa, MOHMMAaHUE U
V2 | tekcr no Teme: What is Public OTBETHI Ha U3JI0KEHUE
Service Advertising. BOTIPOCHI. IJIaBHOH HUEU
TEKCTa.
N3noxuth
CoBeplIeHCTBOBATh COUMHCHIE ¢
y3 | MMCBMEHHYIO peub 10 Teme: B CounHeHue 1no
how you will create the TEME.
announcement npoeccHonabHO
' 1 JIEKCUKH.
Cso0ogHo OO6cyxnenue mo
CoBepIeHCTBOBATh YCTHYIO rOBOPHUTH Ha TeMy: | Teme: The
V3 | peus mo Teme: The requirements | The requirements | requirements for
P
for writing announcements. for writing writing
announcements. announcements.
Pazgea 6.
Strategies of Advertising
Koncnekr
CrniocoGHOCTh 3HATH
. ., | JIEKCHUECKOTO YupaxkHeHus ans
JIEKCUYECKUH TpaMMaTHYeCKUn .
31 MEIMYA: Present Simple MUHHMYMa, CaMOCTOATEIBHON
Tense yM: P rpaMMaTHKH, paboTHL.
' YCTHBIH OMpoc.
YMmeTh 001maTbes Ha OCHOBE
auanora o teme: Definition and
TeM_a _6_.1 V1 | Concept of Advertising Urenue nuanora nno | JleknapupoBanue
Definition and Strategies POIIAIM. JUasiora B mapax.
concept of
advertising T —
strategies [MepeBoauTs (CoO croBapem) Yremme Texera H(};)HI/IMaHI/Ie .
CPC no Teme yo | TEKCT 1O Teme: Definition and OTBETL Ha ’ A TONKEHHe
6.1 Concept of Advertising .
Strategies BOTIPOCHI. TJIABHOW UIeU
TEKCTa.
N3noxuth
CoBeplIeHCTBOBATh
) COUMHEHHE C
y3 | HCHMEHHYIO peub 110 Teme: N CounHeHue 1o
Your view on the concept of HPOGhECCHOHANBHO TEME.
advertising strategies °p
i JIEKCHKHU.
Tema 6.2 Koncnexr
More on the CrocoOHOCTE 3HATh JICKCHICCKOTO YpaKHeHWs A
31 . MUHUMYMa, CaMOCTOSITENTLHOM
Stages of JICKCUYCCKUY MHHHMYM
Developing rpaMMaTHKH, paboTHI.

YCTHBIN OIIPOC
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Kon

HanmeHnoBaHue OLIEHOYHOTO CPEICTBA U

Kpatkoe
i onne | PE3Y 2 npencrasnenue ero 8 KOC3
paszzneina JIbTa IToxazarens” oBiaseHUs
(monysst) / Ta pe3yabTaTaMu 00y4eHus Texymmit ITpomexyTouHas
HHCE;%;IHHH 00y4 KOHTpOJIL4 arrecTamus’
€HUs
Advertising VMeTh 001IaThesi Ha OCHOBE
Strategies y] |Auarorano teme: More on the Urenue auanora no | JlexiapupoBaHue
CPC o Teme Stages of Developing POJISIM. JMaJiora B mapax.
6.2 Advertising Strategies.
[IpaBunpHO
IepeBoauTs (co cioBapem) p
i YreHue TeKcTa, TMIOHUMAaHUE U
TekcT 1o Teme: Further Stages of
Vy2 . - OTBETHI HA U3JI0’)KEHUE
Developing Advertising .
Strategies BOIIPOCHI. IJIaBHOM Uien
' TEKCTa.
N3noxurs
CoBepIIeHCTBOBATh
) COUMHEHHE C
y3 | IHCbMEHHYIO pedb 10 Teme! N — CouunHenue 1o
Other Stages of Developing HPOeCCHORATHO TEME.
Advertising Strategies. P
1 JIEKCUKH.
Paznea 7.
Strategies of Persuasion in Advertising. Glittering
Generalities
Koncnekr
CrniocoGHOCTb 3HATH
. . | JIEKCHYECKOIO VYpaxuenus s
JIEKCUYECKUN TPaMMaTHYECKUI .
31 A g MHUHHUMYMa, CaMOCTOSITENTbHOM
muaumyM: Adjectives: degrees
of comparison IpaMMAaTHKH, paboTHLI.
' YCTHBIH ompoc.
YMmeTh 001aTbcs Ha OCHOBE
Tema 7.1 nuaiora mmo teme: Strategies of Yrenue guaiora 1o JleknapupoBaie
Strate i'es of Persuasion in Advertising. POIISIM ):[I/Ianofa I}; HaDaX
gies o V1 | Glittering Generalities pax.
Persuasion in [ Ee—
Advertising.
Glittering CoBepiieHCTBOBATH COUMHEHHUE C CoumHeHNE 110
Generalities V3 | nuCbMEHHYIO peyb MO TEME! HCIIOJIb30BaHNUEM Tene
CPC 110 Teme Glittering generalities. npodeccHoHaIbHO '
71 W JIEKCUKH.

' CB06OIHO OOGcyxieHue 1o
CoBepIeHCTBOBATH YCTHYIO roBopuTh Ha Temy. | Teme: What other
peub o teme: What other What other slogans | slogans for

VY3 | slogans for commercials with for commercials commercials with
Glittering generalities do you with Glittering Glittering
know? generalities do you | generalities do
know? you know?
Koncnekr
Tena 7.2 CrniocoOHOCTh 3HATH JIEKCHUYECKOTO VYupaxuenus s
Trans fér 31 | nexcuyeckuil rpaMMaTUYeCKUil | MUHUMYyMa, CaMOCTOATEIbHON
Testimor.lials MuUHHUMYM: SOome any, 1°d like. rpaMMAaTUKH, paboThI.
CPC 1o Tene YCTHBIH OITPOC.
YMeTb 001aThCsi Ha OCHOBE
7.2 V1 | mmanora mo Teme: Transfer Urenue nuanora no | JleknapupoBanue

Testimonials.

POJISIM.

Jauajiora B Iapax.
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Kon

HanmeHnoBaHue OLIEHOYHOTO CPEICTBA U

Kpatkoe
i onne | PE3Y npencrasnenue ero 8 KOC3
paszzneina JIbTa IToxa3zaTenn? OBIACHHUs
(monysst) / Ta pe3yabTaTaMu 00y4eHus Texymmit ITpomexyTouHas
TOMBI 00y4 KOHTpOIb" aTTecTamus’
JUCIUTIAHBI
eHUS
IIpaBuibHO
IepeBoauTs (co cioBapem) p
. UreHue TeKcTa, MOHMMAaHUE U
TEKCT 1o Teme: Transfer
y2 . . - OTBETHI HA U3JI0KECHUE
Strategies and Testimonials in .
. BOIIPOCHI. TJIaBHOM Hjien
Advertising.
TEKCTA.
N3n0xuTh
CoBeplIeHCTBOBATh
) COUMHEHHE C
MMCBMEHHYIO peyb 10 TEME: CounHeHue 1o
Vv3 . HCIIOJIb30BaHUEM
Transfer strategies and TEME.
. S o poheccuoHaNBHO
testimonials in advertising. N
1 JIGKCHUKH.
CBo0O0OHO OO6cyxneHue 1o
CoBepIiIeHCTBOBATH YCTHYIO ) ] .
A Afla roBoputh Ha Temy. | Teme: Which
VY3 | peus mo teme: Which strategy .
Which strategy strategy would
would you prefer?
would you prefer? | you prefer?
Paznen 8.
Appeal
Koncnekr
CnocoGHOCTh 3HATH JIEKCUYECKOTO YopaxkHeHus ans
31 JIEKCUYECKUN TPAMMATUYECKU | MUHUMYMa, CaMOCTOATEIIbHOMN
muHEMyM: Other, another. rpaMMAaTHKH, paboTHI.
YCTHBIH OITPOC.
V1 VYMeTb 0011aThCsl  Ha OCHOBE Urenue auanora no | JleknapupoBanue
auanora o teme: Appeal. poJIsIM. Jajiora B nmapax.
[IpaBunbHO
T 8.1 TepeBoauts (co cioBapem) UreHue TeKCTa, MOHMMAaHUE U
eMa o. V2 PEBOII ] p OTBETHI HA A3JI0KEHHE
Appeal TEKCT 1o Teme: Appeal. .
CPC 1o T BOITIPOCHI. TJIaBHOM Hien
81 1o Leme TEKCTa.
' N3noxurs
CoBeplieHCTBOBATD COUMHEHHUE C CoumHeHNE 110
V3 | nUCbMEHHYIO pedb IO TEME: HCIIOJIb30BaHUEM Tene
Types of Appeals . podeCCHOHATBHO '
1 JIEKCUKH.
CBo0OomHO OO6cyxaenue mo
CoBepIIeHCTBOBATh YCTHYIO . ] .
eun 110 Teme: Choice between roBOpUTH Ha TeMy: | Teme: Choice
v3 |P e Choice between between Transfer
Transfer Strategies and . .
. ; Transfer Strategies | Strategies and
Testimonials. . ) . !
and Testimonials. | Testimonials.
CBobosHO
CoBepIIeHCTBOBATh YCTHYIO .| O6cyxnenue no
v3 . TOBOPUTH HA TEMY: i
Tewma 8.2 peus o Teme: Appeal. teme: Appeal.
.. Appeal.
Revision CoBepuieHCTBOBA
CPC o Teme [TonmosnHATH ClIOBapHBI 3anac CB0060OIHO . neﬁcnxy Ha
8.2 Y4 | mo teme: Appeal. MPUMEHSATH B peUU
PP p p temy: Appeal.

JIEKCUKY Ha TEMY:
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Kon HanmeHnoBaHM€ OLIEHOYHOTO CPEICTBA U
Kpatkoe 3
HauMmenopanue | PE3Y npezacrasienue ero 8 KOC
pasznena JbTa IToxa3zaTenn? OBIACHHUs
(monysst) / Ta pe3yabTaTaMu 00y4eHus Texymmit ITpomexyTouHas
TOMBI 00y4 KOHTpOIb" aTTecTamus’
JUCIUTIAHBI
eHUS
Appeal.
Paznen 9.
Marketing and Advertising
CrniocoOHOCTb 3HATH Koncnexr
JIEKCUYECKUN MUHUMYM T10 JIEKCUYECKOTO YopaxxHeHus ams
31 | reme: Advertising in the Modern | munumyma, CaMOCTOSITEIIbHON
World rpaMMAaTHKH, paboTHI.
YCTHBIH OITPOC.
YMeTh 001aThcss Ha OCHOBE
) . Urenue auanora no | JlekiapupoBaHue
VY1 | nuanora mo teme: Advertising OI1SM HAIOrA B [1ADAX
All Over the World. P ' g pax.
Tema 9.1 [IpaBunsHO
Advertising in IepeBoauTs (co ciaoBapem) YreHue TEKCTA, OHUMaHKE U
the Modern VY2 | rekct o Teme: Advertising in OTBETHI Ha U3JI0KECHUE
World the Modern World. BOIIPOCHI. TJIABHOW UIEU
CPC no Teme TEKCTa.
9.1 N3noxuthb
CoBepIIeHCTBOBATh COYMHEHHE C
) Counnenue 1o
Y3 | nUCbMEHHYIO peyb M0 TEME! UCIIOJIb30BaHUEM
. - TeMe.
History of Advertising. npodeCcCuOHaTHHO
1 JIEKCUKH.
CBo0os1HO Ob6cyxaenue no
CoBepIieHCTBOBATh YCTHYIO ) .
i ) TOBOPHTH HA TEMY. | TeMe:
VY3 | peus mo Teme: Advertisement as . .
2 Advertisement as a | Advertisement as
a Service. : :
Service. a Service.

4 Onucanue Npoueaypbl OLeHUBAHUS
Pesynbrarel 00yueHHs MO AMCLUMILIMHE, YPOBEHb CPOPMHUPOBAHHOCTH KOMIIETEHIIMM

OIICHUBAIOTCS MO  4YeThIp€x OanbHOW  IIKaje
«YZIOBJIETBOPUTEIHLHO», «HEYIOBJIETBOPHUTEIILHO

Tekymias arrectanys N0 AUCHUIUIMHE TPOBOJUTCS C LENbIO CUCTEMAaTHUYECKON MTPOBEPKHU
JIOCTIKeHUN  oOydwaronuxcsi. OOBEKTaMH OILICHMBAHUS  SIBJISIOTCS. CTENEHb  YCBOGHUS
TEOPETHUYECKUX 3HAHUU, YPOBEHb OBJIAJICHUS MPAKTUUYECKUMU YMEHUSMU U HAaBBIKAMHU IO BCEM
BHJIaM Y4eOHOM pabOThI, KAYECTBO BHITIOJHEHUS CAMOCTOATEILHON pa0O0THI, yueOHast TUCIUTUIMHA
(aKTUBHOCTh Ha 3aHATHSIX, CBOCBPEMEHHOCTHh BBIOJHEHUS PA3IUYHBIX BHJOB 3aJlaHUM,
MOCENIAeMOCTh BCEX BHJIOB 3aHATHUH MO aTTECTYEMOU TUCIUILIUHE).

[Ipu mpoBeneHUH MPOMEKYTOUHOM aTTECTAlMM OLIEHUBAETCS JOCTUKEHUE CTYIECHTOM
3aIJIAaHUPOBAHHBIX TIO0 JUCIMIUIMHE PE3yJIbTAaTOB OOYYEHUsS, OOCCIEUHMBAIONINX PE3YJIbTAThI
OCBOEHHS 00pa30BaTeNbHOM MPOTrPaMMBI B IIEJIOM.

OLICHKaMHU: «OTIHUYHO», «XOopommo»,

Kputepuu onieHuBaHus yCTHOTO OTBETA

(omieHOUHBIE CPEACTBA: cobecedosanie, YCmHoe coodueHue, OUChYm, OUCKYCCUsL)

5 0a/uI0B - OTBET TOKAa3bIBaeT MPOYHBIC 3HAHUS OCHOBHBIX MPOIIECCOB H3y4aeMOM
peIMETHOW 00JacTH, OTIMYAeTCs TIIYOMHOW W TIOJIHOTOM pACKPBITHS TEMBI; BIIaJICHUE
TEPMHHOJIOTHYECKHUM arnapaTroM; YMEHUE OOBSICHITh CYIITHOCTb, SIBJICHH, TPOIECCOB, COOBITHIA,
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JienaTh BBIBOJBI M O0OOILEHMS, JaBaTb apryMEHTHPOBAHHBIE OTBETHI, IPUBOAUTH NPHUMEPHI;
CBOOOJHOE BJaJICHHE MOHOJOIMYECKOH pPEYbl0, JIOTHYHOCTh M TIOCJIEOBATEIBHOCTh OTBETA;
yYMEHUE NPUBOIUTH IPUMEPHI COBPEMEHHBIX ITPO0OJIEM H3ydaeMoi 001acTu.

4 6aJu1a - oTBET, OOHAPYKUBAIOLUI [TPOYHBIEC 3HAHHSI OCHOBHBIX IIPOLIECCOB M3y4aeMoOn
OPEeIMETHOM O00JIacTH, OTJIMYAeTCsl TINyOMHOW M TOJHOTOM pAacKpbITUS TEMbl; BIIAJCHUE
TEPMUHOJIOTHUECKUM allapaToM; YMEHHE OOBSICHATh CYIIIHOCTD, SIBIICHHUM, IIPOLIECCOB, COOBITHIA,
JienaTh BBIBOJBI M 00OOIEHMs, JaBaTh apryMEHTHPOBAHHBIE OTBETHI, IPUBOAUTH NPUMEPHI;
CBOOOZHOE BJIAJICHUE MOHOJIOTHYECKON pEeYbl0, JIOTHYHOCTh U IOCIIEAOBATEIBHOCTh OTBETA.
OpHako JomyckaeTcs oJ{Ha - 1B HETOYHOCTH B OTBETE.

3 0ay1a — OTBET, CBMJIETEJILCTBYIOLIMII B OCHOBHOM O 3HAHHUU IPOLECCOB M3Y4aeMOM
IpeaMETHON 001acTH, OTINYAIOLINICA HE0CTaTOYHON TTIyOMHOM U IOJTHOTON PAaCKPBITHS TEMBI;
3HaHUEM OCHOBHBIX BOIIPOCOB TEOPHUH; C1a00 c(HhOpMUPOBAHHBIMHU HAaBBIKAMHU aHAIIM3A SBICHHIA,
IPOLIECCOB, HEIOCTATOYHBIM YMEHHEM JaBaTh AapryMEHTUPOBAaHHbIE OTBEThl M IPUBOAUTH
IPUMEpPbI; HEJOCTATOYHO CBOOOJHBIM BIIAJICHUEM MOHOJOTMYECKOW PEUblo, JIOTHYHOCTBIO U
[I0CJIEI0BATEIBHOCTBIO OTBETa. JlomycKkaeTcs HECKOJbKO OIIMOOK B COJEpKaHUU OTBETa;
HEYMEHHE TPUBECTH NpPUMEpP Pa3BUTHUS CUTYAIH, NPOBECTH CBSA3b C APYTUMH aCIEKTaMHU
u3y4yaeMoi 00JacTH.

2 fajula — OTBET, OOHAPYKMBAIOMIMK HE3HAHHWE MPOIECCOB HM3y4aeMOW NpPeIMETHOU
001aCTH, OTJIMYAIOLINICA HErITyOOKHM PpacKpbITUEM TEMbl; HE3HAHMEM OCHOBHBIX BOIPOCOB
TEOpHH, HEC(OPMHUPOBAHHBIMUA HABBIKAMH aHAIM3a SIBICHUH, MPOLECCOB; HEYMEHUEM JaBaTh
apryMEHTHPOBAHHBIE OTBETHI, CIAObIM BIIaJICHUEM MOHOJOIMUYECKOH pEUbl0, OTCYTCTBHEM
JIOTUYHOCTH U MOCJEA0BATENbHOCTH. JomycKaloTcs cepbe3Hble OIIMOKN B COJAEPKAHUU OTBETA;
HE3HaHHE COBPEMEHHOW POoOJIeMaTUKU U3ydaeMoi 00J1acTH.

Kpurepun oueHuBaHusi TUCbMEHHOH PadoThI

(oLIEeHOUHBIC CPENICTBA: pehepam, Icce, KOHCNEKm, OOKAAO, Mecht)

5 ©0annoB - CTyAeHT BbIpa3uil CBOE MHEHHE MO C(HOPMYIUPOBAHHOW Mpolieme,
apryMeHTHpOBaJl €ro, TOYHO OIPENETINB €€ coJiep:kaHue u cocrasistonue. [Ipodnema packpsita
MOJTHOCTBIO, BBIBOABI 00OCHOBaHBI. [IpuBeneHBI JaHHBIE OTEYECTBEHHOW U 3apyOekHOMN
JUTEPATyphl, CTATHCTHUYSCKUE CBEACHHS, HWHQOpPMAIWs HOPMATHBHO-TIPABOBOTO XapakKTepa.
CTyneHT BlajieeT HaBBIKOM CAaMOCTOSATEIbHOM padOoThI IO 3aJaHHON TeMe; METOIaMU 1 TIpUeMaMu
aHaM3a TEOPETUYECKUX W/WIM TMPAKTUYECKHX AacleKTOB HM3ydaeMoil obnactu. dakTudeckux
OIIMOOK, CBI3aHHBIX C TOHUMaHHEM MPoOIeMbl, HET; rpaduuecku padoTa oQopmIiIeHa MPaBUITHHO.

4 Oanna - paboTra XapaKTEpHU3yeTCs CMBICIOBOM IIEIHHOCTBIO, CBSI3HOCTBIO U
MOCIIEA0BATEIHHOCTHIO H3JI0KEHHSI; JOMYIEeHO He 6osee 1 ommOku mpu 0ObSICHEHUN CMBICIIA UITH
coaepxanus pooiemsl. [Ipobiema packpeita. He Bce BBIBOIBI clieiaHbl U/WTU 000CHOBAHBI. JlJis
apryMeHTalldd  TPUBOAATCA  JaHHbIE  OTEYECTBEHHBIX U 3apyOeXHBIX  aBTOPOB.
[TponeMOHCTpHPOBAHBI HCCIICOBATEIILCKHE YMCHHS ¥ HaBBIKH. DaKTUYSCKUX OMIMOOK,
CBS3aHHBIX C TIOHMMaHUEM MpoOieMbl, HeT. JlomymieHbl OJHa-IBE OIMUOKH B OQOPMIICHUU
paboTHI.

3 0a/1a — CTYACHT MIPOBOJUT JJOCTATOYHO CAMOCTOSATEIHHBINA aHAIN3 OCHOBHBIX ITAllOB U
CMBICIIOBBIX COCTAaBJISIOIIUX TPOOJIEMBbI; TOHMMaeT 0a30BbIe OCHOBHI M TEOPETUYECKOE
o0ocHOBaHUe BRIOpaHHOM TeMbl. [Ipo0ema packpbiTa He MOTHOCTHIO. BEIBO/IBI HE CeNaHbl H/1IN
BBIBOZIBI HE 00OCHOBaHBEI [IpoBenmeH aHamm3 mpoOiemMbl 0e3 TPUBJICUCHHS JTOTIOIHUTEIHLHON
autepatypel. [lomymeHo He Oornee 2 OMMOOK B CMBICIE WIM COACPNKAHUH TPOOIEMBI,
odopmiieHnH paboTHI.

2 fasuia - paboTa mpeacTaBisieT cCO0O0M TepecKa3aHHbIA WM MOJTHOCTHIO TIepenyCaHHbIN
MCXOJIHBIN TEKCT 0€3 KakuxX OBl TO HU ObUIO KOMMEHTapHeB, aHanu3a. He packpbita cTpykTypa u
TEOpeTUYecKasl CocTaBisiomas TeMmbl. [Ipobmema He packpbiTa. BBIBOIBI OTCYTCTBYIOT.
Jomnymeno tpu uim 6ojiee Tpex OMNUOOK B CMBICIIOBOM COJEPaHUHM PACKPbIBAEMON MPOOJIeMBbl,
B o(popmieHHH pabOTHI.
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KpnTepml OLICHUBAHUA TECTOBOI'O 3aJaHUA

Ouenka Omauuno Xopouwio Yooseremsopumenvno | Heyooenemeopumenvro
KommuectBo o
0 or 81% mo 0 0
IIPaBUIIbHBIX 91 % n> 90.9 % He MeHee 70% meHnee 70%
OTBETOB '

KpnTeplm BBICTABJICHUS OICHKHU CTYACHTY Ha 3ayere/ IK3aMeHe

(OIICHOYHBIC CpEJICTBA!
onpoc 8 gopme cobecedosanus, 6bINOIHEHUE NUCOMEHHBIX PAZHOYPOBHEBbIX 3a0ay U 3a0aHUll,
KOMNIEKCHAs pacuemuo-epaghuieckas paboma, meopyeckoe 3a0arue, Ketic-3a0aid, nopmagonuo,
npoexkm u m.n.)

VCMHbIL ONpOC 8 hopme 0meemos Ha 8ONPOCyl OUNEMO8, YCMHbIL

Ouenka 1o
MIPOMEXKYTOUHOU
aTTecTaluu

XapakTepucTuka KauecTBa CPOPMUPOBAHHOCTHA KOMIIETSHIIHIA

«3a4TeHo» /
«OTJIIMYHOY

CryneHT AeMOHCTpUpyeT C(HOPMUPOBAHHOCTh AMCIMILTUHAPHBIX
KOMIIETEHIIM  HAa  TNPOABHHYTOM  YpPOBHE:  OOHAapyXHBaeT
BCECTOPOHHEE, CUCTEMAaTHYeCKOe M TiIy0okoe 3HaHHEe Y4eOHOro
MarepHaia, yMeeT TECHO YBS3bIBAaTh TEOPHUIO C MPAKTHKON, CBOOOTHO
CIpaBisieTCss ¢ 3aJadyaMy, BOIpOCAaMU U JPYTMMHU BHJIaMHU
IPUMEHEHUS 3HAHWM, MpUYEM HE 3aTpPyJHSETCS C OTBETOM IIpU
BUJIOM3MEHEHUH 3a/laHui, MPaBUILHO OOOCHOBBIBAET NPUHATOE
pellieHne, BIaJAEeT PAa3HOCTOPOHHHMMHU HAaBBIKAMU M IpUEMaMu
BBINIOJIHEHMS] IPAKTUYECKUX 3a/1a4.

«3a4YTeEHO» /
«XOPOIIO»

CTyneHT AeMOHCTPUPYET CHOPMUPOBAHHOCTH AUCIUIUITMHAPHBIX
KOMIIETEHIIM Ha 0a30BOM YypOBHE: OCHOBHBIC 3HAHHS, YMEHHS
OCBOEHBI, HO JIONTYCKAIOTCSl HE3HAYUTEIHHBIE OMUOKH, HETOUHOCTH,
3aTPYAHEHUS MPU AHATUTUYECKUX ONEpalUsX, IEPEHOCE 3HAHUN U
YMEHHI Ha HOBBIE, HECTAHAAPTHBIE CUTYAIUH.

«3a4TeHO» /
«YJIOBJIETBOPUTEIILHO»

CTy,[[eHT ACMOHCTPHUPYECT C(I)OpMI/IpOBaHHOCTB AUCHUIUIMHAPHBIX
KOMHGTGHHI/II\/JI Ha TIOpOroBOM YpPOBHC: HWMECT 3HAHUA TOJIBKO
OCHOBHOI'O MaTtc€puajla, HO HC YCBOUI Cro I[eTaJ'IefI, B XOAIC
KOHTPOJIbHBIX MepOHpI/ISITI/Iﬁ JOIMYCKAKOTCA 3HAYUTCIBbHBIC OHII/I6KI/I,

HE/IOCTaTOYHO  MpaBWJIbHbIE  (DOPMYIMPOBKH,  HapyLICHHS
JIOTUYECKOW TIOCIIEI0BATEIbHOCTH B HM3JIOKEHUU IPOTPaMMHOIO
MaTepuaia, MCIbITBIBAET  3aTPyJHEHHUS TPU  BBINOJHEHUU

MPAKTUYECKUX padoT, MPU ONEPUPOBAHUM 3HAHUAMU U YMEHUSIMU
IIPU UX [IEPEHOCE HA HOBBIC CUTYALIUH.

«HE 3a4TEHO) /
«HEY/IOBJIETBOPUTEIILHOY

CryneHT aeMOHCTpUpYyeT C(HOPMUPOBAHHOCTh AUCHUUIUTMHAPHBIX
KOMIIETCHIIMM Ha YpPOBHE HHUXKE IIOPOrOBOTO: BBISABIIAECTCS IIOJIHOE
WJIM NIPAKTUYECKH TOJIHOE OTCYTCTBHE 3HAHWM 3HAYUTEIBHOM YaCTH
IIPOrpaMMHOIO Marepuaia, CTYACHT JOIYCKAaeT CYILECTBECHHBIC
OIIMOKH, HEYBEPEHHO, C OOJBIIMMHU 3aTPyJHEHUSMU BBITOJIHSAET
NPaKTUYeCKHe PadOThl, YMEHHSI U HABBIKU HE C(HOPMHUPOBAHBI.
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5.

HpI/IMepbl OICHOYHBIX CPEACTB 1JIsl MPOBECACHUSN Telcymeii arrecranuu

5.1 Bonpocsl 1uist codecenoBanusi (YyCTHOIO OIpoca):

©CONOUTAWN -

. Pronouns.

. Numerals.

. To be.

. There is there are.

Time.

. Importance of Advertising.

. Present Simple.

. Plural nouns.

. Types of Advertising. Introduction. Print and Marketing Advertising.

. Present Simple positive.

. Present Simple negative.

. Present Simple questions.

. Public Service and Media Advertising.

. Broadcast Advertising and Radio Commercials.

. Passive voice. Present Perfect Tense.

. Present Perfect Tense.

. Television and Online Advertising.

. Passive voice Past Simple Tense.

. Could\Will in polite requests.

. Outdoor Advertising.

. Grammar: Passive voice. Present Continuous Tense.
. Product Placement Advertising. Covert Advertising.
. Grammar: Passive voice Future Simple Tense.

. Public Service Advertising.26. Infinitive of Purpose.
. Definition and Concept of Advertising Strategies.

. How to Develop Advertising Strategies.

. More on the Stages of Developing Advertising Strategies.

30. Strategies of Persuasion in Advertising. Glittering Generalities.

32.

34.

35.

36.

37.

Transfer. Testimonials.

Appeal.
Adbvertising in the Modern World.
Advertising a career in the US.

Mass Media in the US.

5.2 Temsl 3cce (pepepamos, 0oknaoos, coodoueruir)

1.

Group project: Importance of Advertising in Vladivostok.
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2. Discussion: Types of Advertising.
3. Discussion in small groups: Online Advertising nowadays.

4. Report: The problems of outdoor advertising according to plan: a) definition b) forms c) the
ways of making it successful.

5. Discussion: Choice between Transfer Strategies and Testimonials.

6. Project Work.

Title page:

2. Content 3.Abstract 4. Description of project and its results:

a). Introduction;

b). View of literature;

¢). Main part: vocabulary, listening, reading, talk (monologue and dialogue), writing.

7. Project Work: Marketing and Advertising & Mass Media in the US.

8. Mass Media and Advertising in Vladivostok.
Kpurepun ouennBanus:

Onenka “5” (orsmuno -100% -91 %) - Bricka3piBaHHsI COOTBETCTBYIOT TEME, UCIIOJIb3YETCSI
JIEKCHKa I10 ONPEACTICHHOM TeMe, HCIO0Ib3YIOTCSl BCE IPaMMaTUYECKH KOHCTPYKIMH, HET IPyObIX
(doHETUYECKUX OIIHOOK.

Ouenka “4” (oramuno -91%0 -81 %) - craBuTCs, KOT/1a €CTh HEMOJIHBIH 00hEM BbICKa3bIBAHHS,
BBICKa3bIBaHUS COOTBETCTBYIOT TEME, HE OTPAKEHBI HEKOTOPBIE TEMBI, YKa3aHHbIC B 3aJJaHUU.
Jlekcuueckue OIMOKY He3HAYUTENIbHbIE, JOIYCKatTCs poHeTHuecKue omuoku. KoMmmyHukanus
HEMHOTO 3aTpy/JIHEHA.

Ouenka “3” — (81% -71 %) - He3HAUNTENBHBIH 00BEM BBICKA3bIBaHHs, KOTOPOE HE B MOJIHON
Mepe COOTBETCTBYET TeMeE, HE OTPAXKEHBI HEKOTOPBIE aCMIEKTHI B 331aHUU. BoJIbIIIoe KOIM4ecTBO
IpyOBIX JIEKCHYECKHUX U TPaMMaTHYECKUX OIIMOOK. Peub BoCIpHHUMAETCS ¢ TPYJIOM U3-32
00JIBIIOr0 KOIUYECTBA POHETUYECKUX OIIHOOK.

Onenka “2” — (Huke 71%) - MoHOE OTCYTCTBHE NIOHMMAHNE JAHHOM TEMBI, IIOJTHOCTBIO HE
OTpa’KeHBI TPAMMATHYECKOE U JIGKCHYECKOe TIOHUMAaHNEe YCBOCHHOTO MaTepuaia. Peun
abCOJIIOTHO HE BOCIPUHUMAETCS, a0COMIOTHOE OTCYTCTBHE (DOHETHYECKHX HABBIKOB.

6. [IpuMepbl OLIEHOYHBIX CPEICTB /ISl POBeAeHUs] IPOMEKYTOUYHOM aTTecTaluu

6.1 IIpuMepsbl TeCTOBBIX 32 JaHUIA

Bapmuanr 1

3ananmue 1. BoiOepuTe NnpaBH/IbHBII BAPDMAHT 0TBETA U OCTABbTE IJ1Ar0J1 B HYKHYI0 opmy
B NMpPeIJI0KeHHsX:

Ne 3aganue/Bonpoc Bapuantel oTBeTa ITaJIOH O0TBeTA
n/n
1. I Linda. a).am, b).is c).are

a). am
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2. She 22 years old. a).is, b).are c¢).am a). is

3. We at the University now. a). isn’t b). are not b). are not
c). am not.
4. There two lamps in the hall. a). is, b). are b). are
5. There a sofa in the living — | a). are, b). is b). is
room.
6. I to the city center. a).am driving, b). is | a).amdriving

driving, c). driving

7. He listening to music now. a).am listening, b).is | b).is listening
listening, c). listening

8. I anything at the | a).am not writing, b).is | a).am not writing
moment. not writing, c). not
9. My cat on the sofa. a).sleep, b).do sleep c). sleeps
c). sleeps
10. || in Moscow. a).live, b).do live a).live

C). doesn’t live

Bapmuanr 2
3aganue 2. BoiOepuTe NnpaBHJILHBIN BADHAHT OTBETAa M MIOCTABbTE IJIAr0J1 B HY:KHYI0 hopMy
B NpPeAJI0KeHUsIX:

Ne 3aganue/Bonpoc BapuaHntbl oTBeTa JTaJIOH OTBeTa

n/n

1. Paul oranges. a).doesn’t like b).don’t | a).doesn’t like
like c).do like

39



2. Where a).do they live b). does | a).do they live
they live c). they live
3. My friend and | busy | a).been b).was c).were c).were
yesterday.
4, Jim born in 1995. a).were b).been c).was | c).was
5. He at the cinema last night. a).were b).was c).been | b).was
6. We twice this year. a).has met b).have meet | c).have met
c).have met.
7. _____you ever karaoke? a).have sung b).have | a).have sung
sang c).has sung
8. I well for 3 nights. a).haven’t sleep b). | b). haven’t slept
haven’t slept c).hasn’t
slept
9. They last summer. a).didn’t meet b). didn’t | a).didn’t meet
met c¢). didn’t meeted
10. | What you last | a).did do b). did did c). | a).did do
weekend? was do
Bapmuanr 3

3ananue 3. BoiOepuTe NpaBH/IbHBII BAPDMAHT 0TBETA U MOCTABbTE IJ1Ar0J1 B HYKHYI0 opmy

B NIPEJIOKECHUAX
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Ne 3aganue/Bonpoc Bapuantel oTBeTa JTaJIOH OTBeTa
n/n
1. Dad his car 2 hours ago. a).did wash b). washed | b). washed
c). was wash
2. We tea when our | a).was having b). were | c). were having
grandfather came. have c). were having
3. He the house this time | a).was painting b). were | a).was painting
yesterday. painting c). painting
4. Mary home when she | a).was walking a).was walking
met her old friend. b).walking c). walking
5. I did not go to work yesterday. | | a).wasn’t be feel b).wasn’t feeling
well. b).wasn’t feeling c).
weren’t feeling
6. I anything this time | a).wasn’t doing a).wasn’t doing
yesterday. b).weren’t doing c). not
doing
7. They cricket at 10 a.m. | a).not playing b).weren’t | ¢). wasn’t playing
yesterday. playing c). wasn’t
playing
8. at 8p.m. yesterday? | a).knitting she b).were c). was she knitting
she knitting c). was she
knitting
9. Why at you? a).were that woman | b).was that woman
staring  b).was that | staring
woman staring c¢). was
that woman stare
10. | Where were you yesterday evening? | a).was visiting b).was | a).was visiting
I my niece at the | visitc). were visiting
hospital.

Kpurepun onenkn:
— OLEHKAa 5 «OTJIMYHO» BBICTaBIseTCS oOyuaromemycs, eciu u3 30 BONPOCOB IMPaBUIBHO
oTBeueHo Ha 28 -30 BOMpoCoB.
— oneHKa 4 «xopowmo» eciu u3 30 BOIIPOCOB MPAaBUIBHO OTBEUEHO Ha 24- 27 BOIPOCOB.

— OlleHKa 3 «yI0BJIETBOPHUTEIbHO», eciii 3 30 BOMPOCOB MpaBHIBLHO OTBEYeHO Ha 19- 23
BOIIPOCOB.
— OLIeHKa 2 «Hey/0BJeTBOPUTEIbHO» eciau n3 30 BOmpocoB MeHee 18 BOMPOCOB OTBEUEHO

BEPHO.
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